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Invitation Greetings

Dear, Members of Korean Marketing Association,

Let all stones strewn in your path may turn into milestones of your life and career in new
year, 2016. Wishing you lots of success and luck for this year. This spring conference will be

held on March 12th in a hall of learning, Myeongnyun campus, in Sungkyunkwan University.

Especially this spring conference will offer not only improvement program that can
encourage students but also global sessions that can experience a marketing trend all over
world. More specifically, there will be presentations about research on a consumer behavior
in a variety of environments, Neuro marketing, Retailing marketing, Services marketing and

other interesting studies.

After conference session, we will celebrate 30th anniversary of marketing symposium to
allow us to experience the history of marketing. Various celebratory events and a nice dinner
will be served. Senior professors who have lead KMA, new professors who join KMA recently
and also students who start to learn marketing will attend this spring conference. It will be a

great opportunity to make your acquaintances.

It would be an honor for us, if KMA members come forth and participate. We look forward to

an intellectually stimulating and enjoyable conference. We will be glad to see you there.

March 12th, 2016

KMA President, Yongjune Kim (Sungkyunkwan University

(
KMA Conference Chair, Sungmin Ryu (Sungkyunkwan University
(

)

)

KMA President of the Organizing Committee, Eunju Lee(Sungkyunkwan University)
KMA Conference Associate Chair,Myungwoo Nam (Sungkyunkwan University)

)

KMA Conference Associate Chair, Gangok Jung (Hannam University
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/ Schedule at a Glance

Azt I=ye A
9:30~10:30 | zvi== ZHEH 1S
9:45~10:15 | o|AtE| Y &3] ZAE B25, 9B217
B Sttt e
10:30~12:15 | =2 SIEEE I BIZE 1E
Session 1& k
=1y 7|ED g=
mHZE| Al
20t sty .
1:15~3:00 Mzt B15, 15
Session 25 =l
3:00~3:15 | SAl ZAE 15, 2H2X((90101)
(Ahet=otAEsts 3074 71E _
3:15~4:45 M B2E
A MEXQ: 330 Dpil S
4:45~5:00 | 54 A2 15, 2HRXI(90101)
5:00~6:15 | AJAMAI QI g|MIA =ZH 55, 24M=(90501)
Time Contents Venue
9:30~10:30 | Registration International Hall 1F
9:45~10:15 | Board of Directors & General Meeting | International Hall B2F, 9B217
Academic Sessions .
10:30~12:15 . . International Hall B1F, 1F
Section | : Session 1~5
600th Anniversary Hall 6F,
12:15~1:15 | Luncheon
Faculty Club
Academic Sessions .
1:15~3:00 . . International Hall B1F, 1F
Section || : Session 6~9
3:00~3:15 | Refreshments International Hall 1F, Lounge(90101)
30th Anniversary Special Symposium:
3:15~4:45 . y p . ymp International Hall B2F, 9B217
Celebration of Publication
4:45~5:00 | Refreshments International Hall 1F, Lounge(90101)
International Hall 5F,
5:00~6:15 | Award Ceremony & Reception

Reception Hall(90501)
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Section | (Session 1~5/10:30 ~ 12:15)
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Session 3. 230 MM
Session Chairperson: ZH2(HAICH) / Verue: X2 B1Z 9B114

No. A = X Xt
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1| etsimise) OISR QIAjolE e

Daniel Smukalla
(Cinematographer)
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Section || (Session 6~10/ 1:15 ~ 3:00)

Session 6, AH|XHZ | MM

Session Chairperson:

HHAMAEN) / Verue: ZHE 15 90109
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Section | (Session 1~5/10:30 ~ 12:15)

Session 1. Global Session
Session Chairperson: Shijin Yoo(Korea Univ.) / Venue: International Hall 1F, 90109

st=HIH / Academic Sessions

No. Title Author
1 Embarrassed Customers: The Dark Side of Youjae Yi(Seoul National Univ.)
Customer-to-Customer Relationships Seo Young Kim(Seoul National Univ.)
5 The Impact of Online Community Participation Scott A. Thompson(Univ. of Georgia)
on Consumer to Consumer Helping Behavior Molan Kim(UNIST)
3 | Role of Culture in Sequential Risk-Taking Cecile Kyung-Ah Cho(Korea Univ.)

Session 2. Master Research Session
Session Chairperson: Gangok Jung(Hannam Univ.) / Venue: International Hall 1F, 90110

No. Title Author
The Effect of Product Attribute and Choice UL
- - o . (Hankuk Univ. of Foreign Studies),

1 | Dynamics on Variety Seeking in the Simultaneous Jihye Park
U GEOE SE T (Hankuk Univ. of Foreign Studies)
The Boundary Conditions for the Elongation Bias: G

2 | The Moderating Role of Food Healthfulness 9ang -

- Young-Won Ha(Sogang Univ.)
and Container Transparency
Why Do Consumers Search Information Again

3 after Their Purchase?: Examining the Roles Hye Ri Moon(Univ. of Seoul)
of Collective Cognitive Dissonance Ji Hee Song(Univ. of Seoul)
and Self-enhancement Threat
Luxury's Brand Gender Effect on Brand Attitude: Hyosegn SRl D Unlv..)

. Seungju Lee (Suungkyunkwan Univ.)

4 | Focus of Cultural Differences between Korea : - .
and China Yongjune Kim(Sungkyunkwan Univ.)

Minhwan Lee(Sungkyunkwan Univ.)
How Consumers’ Current Temporal Focus Affects | Joonsuk Jang(Yonsei Univ.)

5 | their Patience for Delayed Rewards: Focusing on | Dae Ryun Chang(Yonsei Univ.)
the Moderating Effects of Psychological Power B. Kyu Kim(Yonsei Univ.)

6 The Role of a Messaging System in Initial Minkyu Shin(Seoul National Univ.)
Online Freelance Market Inseong Song(Seoul National Univ.)
How Does Persuasion Knowledge Influence . .

7 | on Consumer Behavior towards e e e )

Anthropomorphized Brands?

Seung Yun Lee(Konkuk Univ.)

10_2016 KMASpring Conference



Session 3. Culture Marketing Session
Session Chairperson: Daeryun Chang(Yonsei Univ.) / Venue: International Hall B1F, 9B114

No.

Title

Author

Marketing Research Insight of Film Production

Daeryun Chang(Yonsei Univ.)
Jungki Min(Actor)
Daniel Smukalla(Cinematographer)

Session 4. Humanities & Marketing Session
Session Chairperson: Gillsang Ahn(Chungbuk Univ.) / Venue: International Hall B1F, 9B113

No.

Title

Author

1

Marketing for Marketing: Philosophical Discourse

Insoo Jeon(Hongik Univ.)

Korean Practical Science and Marketing Research:
Dasan's Life and Thought

Kyuhyun Lee(Hannam Univ.)

Marketing Prospect of Cyber Community

Jonghyun Wi(Chung-Ang Univ.)

Korean Marketing Association _ 11



Session 5. Doctoral Thesis Competition Session
Session Chairperson: Sang Yong Kim(Korea Univ.) / Venue: International Hall B1F, 9B118

No. Title Author
1 When the Poor Widow's Two Mites Effect Is Moon-Kyung Cha
Greater than Bill Gates Million Dollar Effect (Seoul National Univ.)

Why Might Role Models be More Problematic than
Bad Boys? A Study on the Influences of Moral
Reasoning Process and Celebrity Image Type

on Individual Support after Transgressions

Hosun Lee(Yonsei Univ.)

1,000 ml # 1L: The Effect of a Unit Size,
3 | Unit Congruency, and Product Similarity
on Perceived Volume of Bundled Products

Youngsung Kim
(Hankuk Univ. of Foreign Studies)

The Effects of Luxury Brands’ CSR Product Pricing
on Authenticity Perceived by Consumers:

The Moderating Role of Consumers’ Lay
Theories about Luxury Brands

Sungsook Ahn(Seoul National Univ.)

Do Competitive Reactions Change Over-time?:
5 | Identifying the Competitive Reaction Volatility Jimi Park(Korea Univ.)
and Deriving its Managerial Implications

Marketing in New Media: Exploring Consumers’

6 G L T Hye Young Kim (Univ. of Seoul)
The Effect of Non-diagnostic Tactile Information .

7 on Product Judgment Eungyoung Park(Korea Univ.)
Relationship between Surprise, Customer Delight, .

8 Purchase Intention, and Customer Lifetime Value SR RGEU I
(A) Study on Consumers' Perceived Uncertainty
Types and Uncertainty Reduction Behaviors in . . .

2 Purchase Decision Process - Integrated Approach ASURONS LD )
of Qualitative and Quantitative Methods -

10 The Effect of Inter-Option Spatial Proximity Jung Min Jang(Korea Univ.)

on Consumer Choice

* Announced qualification of Doctoral Thesis Competition Session is one
of the finalists passed the first examination.

12 _2016 KMASpring Conference



Section || (Session 6~10/1:15 ~ 3:00)

Session 6. Consumer Behavior | Session
Session Chairperson: Myungwoo Nam(Sungkyunkwan Univ.) /
Venue: International Hall 1F, 90109

No.

Title

Author

Relationship between Surprise, Joy, and
Repurchase Intentions: Focusing on Antecedents
of Surprise, Product Type, and Regulatory Focus

Eun Young Lee(Korea Univ.)
Chan Su Park(Korea Univ.)

The Impact of Upward Counterfactual Thinking
and Mental Representation on Reducing

Hyunmin Lee(Yonsei Univ.)

2 Consumers’ Cognitive Dissonance toward Grace B. Yu(Duksung Women'’s Univ.)
Innovative New Products
. Jiyoon Uim(Hongik Univ.)
3 | Low Construals Prefer Atypical Colors Nara Youn(Hongik Univ.)
. Jinyong Lee(Chung-Ang Univ.)
4 The Effects of Bundle Types and Psychological Hyunkyung Lee(Chung-Ang Univ.)

Distance on Consumption Intentions

Myungbo Kim(Chung-Ang Univ.)

Session 7. Consumer Behavior ||Session
Session Chairperson: Jihye Park(Hankuk Univ. of Foreign Studies) /
Venue: International Hall 1F, 90110

No.

Title

Author

1

The Impact of Brand Concept on Brand Equity

Joo-Eon Jeon(Anyang Univ.)

Understanding Neuromarketing

Jin Ho Yun(Sungkyunkwan Univ.)

2 and its Applications and Directions Eun-Ju Lee(Sungkyunkwan Univ.)
The Effects of Students’ Control over Learning on
3 Class Attitude, Class Loyalty and Learning Ji Hee Song(Univ. of Seoul)

Performance: A Flipped Learning Case
on Marketing Management Class

Jihyun Lee(Seoul National Univ.)

Korean Marketing Association _ 13



Session 8. Service Marketing Session

Session Chairperson: Ki-Ju Cheong(Chonnam Univ.) / Venue: International Hall B1F, 9B114

No. Title

Author

Comparing Service Quality Dimensions
1 | of the SERVPERF Model with ANTON Model
in the Call Center

Young-Hwan Jeon(Chonnam Univ.)
Ki-Ju Cheong(Chonnam Univ.)
Seok-Yong Rhyu(Chonnam Univ.)

Suggestions for 8th Service Marketing Mix:
2 | Technology-Mediated Non-Face-to-Face
Customer Service

Ki-Ju Cheong(Chonnam Univ.)
Seok-Yong Rhyu(Chonnam Univ.)

Fusion Service Application of Early Adopter
Characteristic

Li Qinglin(Konkuk Univ.)
Heon Soo Jung(Konkuk Univ.)

Session 9. Marketing Strategy Session

Session Chairperson: Tae Ho Song(Pusan National Univ.) / Venue: International Hall B1F, 9B113

No. Title

Author

The Effect of Fit between Cultural
1 | Communication Styles and Information Order
on Product Attitudes

Jung Min Jang
(Chungnam National Univ.)
Sohyoun Shin(California State Univ.)

Cause-Related Marketing Strategy:
Korean Market vs. Chinese Market

HaelJin Seo(Pusan National Univ.)
Tae Ho Song(Pusan National Univ.)
Yuan Xina(Xiamen Univ.)

The Effect of Regulatory Focus on Consumer
3 | Response about Price Discount:
The Moderating Role of Perceptual Disfluency

Kikyoung Park(Chosun Univ.)
Gangseog Ryu(Korea Univ.)

Session 10. Channel Marketing Session

Session Chairperson: Sanghyun Lee(Dongguk Univ.) / Venue: International Hall B1F, 9B118

No. Title

Author

Governance and Unilateral Governance
in Dynamic Consumer Demand

Sungmin Ryu(Sungkyunkwan Univ.)
Jihoon Lee(Sungkyunkwan Univ.)
Boa Son(Sungkyunkwan Univ.)

Shopping Behavior

Effects of Bonus-Pack Promotion on Consumer’s

Jae Woo Choi(Univ. of Seoul)
Yeong Seon Kang(Univ. of Seoul)

The Impact of Relationship Strength on Value
Assessment and Decision Making

Kyungok Yoo(KCCI)
Jaewook Kim(Korea Univ.)

14 2016 KMASpring Conference
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30th Anniversary Special Symposium
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30th Anniversary Special Symposium: Celebration of Publication

Symposium Chairperson: Sungmin Ryu(Sungkyunkwan Univ.)

Venue: International Hall B2F, 9B217

No. Title Presenter
1 | Keynote Speech Dong Ki Kim(Korea Univ.)
2 | History of KMA(Korea Marketing Association) Gil Sang Ahn(Chungbuk National Univ.)
3 | History of Marketing in Korea Companies Wangki Kim(WK Marketing Group)
4 | Academic Research of Marketing in Korea Young-Won Ha(Sogang Univ.)
5 | Marketing and Society in Korea Yongjune Kim(Sungkyunkwan Univ.)

Korean Marketing Association
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Seoam Sunchang Foundation

) SS Foundation(seoam Sunchang
SEOAM SUNCHANG Foundation, Chairman:Jongson Ryu)

represents a Korea’ s higher education

Ve FOUNDATION foundation which awards scholarships to
students and supports educating
organizations.The foundation was
established in 2008 and awards scholarship
tohundreds of students and assisting
Sunchang High School and Sunchang
North Middle School since then.

At present, The SS Foundation expands its area to publishing academic journals
including the Journal of Marketing Thought in 2015. As a world class education
foundation, this is one way in which The SS foundation is contributing to the
development of a harmonious global society.

16_2016 KMASpring Conference
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£9] /Information

(Ahet=OtAE &3l

03063 M= SEA| 327 dFH= 26-2 g tistu ZdF & 5143

Tel: 02)760-0453, Fax: 02)745-0858, Email: kma@kma.re.kr, Homepage: kma.re.kr

B0t / Attachments
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20163 st=0tA |8 &3l

=]
ths| Proceedings, ‘Proceedings” QREZEE A7

le> HH>

Proceedings

2% /Supports

THE ASAN NANUM
FOUNDATION

KOREANGD  punfion & exetseia SAMSUNG
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