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14:45 - 15:00
15:00 - 15:10
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16:30 - 17:00

Th2Al A} ;
ZOOM O|gtiz
980 3158 2128
https://zoom.us/j/9803
1582128

Keynote speech
< Mz2 BH 2AM:

Do
S Jd, #HE >

ZOOM O|gtiz
980 3158 2128
https://zoom.us/j/9803
1582128

QAR ST E St r3SYelE)

>t

Xp7| 2| e 274
Session 1: At2|H 7HX| : S 72 &4
Session 2: /= A|CH 2] DMAC
Session 3: AH| At 53t DMAC

Session 4: M| 22 A1t DMAC

>
L
-]
g
<
>
o)

Session 5: 3 HA

AlEH 224 OlATY : X YF (IR TTBT
ZOOM O|ElHS . .
e 24 9 Doctoral Dissertation

875 9343 9178 ..
Competition Al A4
https://us02web.zoom.

2| =2

: FEkS|RE
us/j/87593439178 =

o QIAREE: QFCHE (21SHE)

[

Distribution
Marketing
Advertising
Consumer

SOMAC]

ALS| X}

Of X[ 3

(= ACH)

ME
(SLAlEH)


https://zoom.us/j/98031582128
https://zoom.us/j/98031582128
https://us02web.zoom.us/j/87593439178

ZOOM O|EIHHS 864 2808 0167
https://us02web.zoom.us/j/86428080167

=2M5

7|el ELAISH= CSR HEO| ME 73 ol
-Z71g2| CSR 57| g gar AR 2E|H SEe| -

The Effect of Goal-Setting Strategy on Goal Level:
Why “I Will Weigh 150 Pounds” Is More Effective Than “I Will Lose
20 Pounds"?
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Processing Fluency of Numerical Information and Risk Likelihood
Perception
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Artificial Intelligence Kills a Man? Decoding Hot-Cold Moral Judgments SRS A2 T

from Multivariate Brain Activity Pattern
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The Impact of the Overall Healthfulness and Front-of-Package (FOP) on

Brand Performance: The Case of Food Industry in South Korea
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Type of information at Sharing Economy and Their Effects on Sales

The effects of coupons on crowdfunding platforms

A drop that fills the bucket -Tipping point and perceived efficacy in
collective, coactive, individual frame -
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