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“Marketing: Connecting the Society”
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2012 Fall Korean Marketing Conference

“Marketing: Connecting the Society”

Greetings!

The Korean Marketing Association, Korean Marketing Management Association, and
Korean Strategic Association, brings you the 2012 Fall Marketing Conference between
October 12 (Friday) through October 13 (Saturday), 2012 at Sungkyunkwan University
Humanities and Social Sciences Campus.

The theme of this year’s 2012 Fall Korean Marketing Conference is “Marketing:
Connecting the Society”.

We made special interest in preparing global sessions at this year’s Fall Marketing
Conference.

So you will not only get an opportunity to be audiences at our Korean Sessions
where theses are presented in Korean, but also an opportunity to be audiences at our
Global Sessions in which theses are written and presented in English.

In addition, in the case of Asia Marketing Journal and Marketing Management
Research, we have prepared a separate session for theses that have been exempted
from initial screenings.

Please take great interest and actively participate at our 2012 Fall Marketing
Conference for better discussions and growth of our association.

Thank you.

ChangJo Yoo
President of Korean Marketing Association

SungWook Yoon
Korean Marketing Management Association

SangHyun Kim
President of Korean Strategic Marketing Association

Kim, Paul Youngjune (Sungkyunkwan University)
Head of Fall Korean Marketing Conference Organizing Committee

SeungWoo Chun (Dongguk University)

JaeHo Yang (Dong A University)

DongMo Koo (Kyungpook Natl. University)

Chairperson of Fall Korean Marketing Conference Organizing Committee
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Keynote Speech ' Big Data(Greg Allenby, Ohio State University)
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15:50~17:20 =2 Il (IH2 X[t 2/35)
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October 12,2012

Venue | 600th Anniversary Hall 6F
14:00~15:00
Registration
Venue | 600th Anniversary Hall 6F Room. 10602
14:00~14:50
KMA Board of Directors Meeting
Marketing Trend Workshop #4
Venue | 600th Anniversary Hall 6F Room.10602
Presider = Oh, Myoung Yul (Hongik University)
15:00~15:40 Greeting = Yoo, Chang Jo (President of KMA, Dongguk University)
Title 2012 Consumer Trend Review
Presenter = Kim, Ran Do (Seoul National University)
Title Analyzing Model of Consumer Trend
15:40~16:20
Presenter Han, Sang Man (Sungkyunkwan University)
16:20~16:50 Discussion Ahn, Kwang Ho (Inha University)
CMO Concert #4
Venue | 600th Anniversary Hall 6F Room. 10602

Presider = Kim, Dong Hoon (Yonsei University)

17:00~17:30
Title Introduction of Global Branding Strategy
Presenter Cho, Won Hong (CMO of Hyundai Motor Company)
i What Did Samsung Electronics Do To Strengthen
Title Their Brand Power?
17:30~18:00
Cho, Eun Jung (Vice President of Samsung Electronics/
Presenter

Global Marketing Institute)
18:00~18:20 Discussion | Yoo, Chang Jo (President of KMA, Dongguk University)
Welcome Dinner
Venue | 600th Anniversary Hall 6F Faculty Club

18:30~20:00
Greeting = Yoon, Sung Wook (President of KMMA, Dong-A University)
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October 13,2012

Venue  International Hall 2F 90206
09:00
KMA Election Commission
Venue | International Hall B3 Lounge
09:30~12:00
Registration
10:30~12:00 Session 1 (International Hall B2/B3)
Lunch (600th Anniversary Hall 6F Faculty Club)
Presider | Kim, Paul Youngjune (Sungkyunkwan University)
12:00~14:00
Welcoming Speech - Dean Yoo, Phil Wha (Sungkyunkwan University)
Keynote Speech - Big Date (Greg Allenby, Ohio State University)
14:00~15:30 Session 2 (International Hall B2/B3)
15:50~17:20 Session 3 (International Hall B2/B3)

Venue  International Hall B3: 9B320, 9B321

17:30~18:20
KMMA/KSMA Board of Directors Meeting
Farewell Party
Venue | International Hall B3 Lounge
18:30~19:30

Presider | Kim, Paul Youngjune (Sungkyunkwan University)

Greeting | Kim, Sang Hyeon (President of KSMA, Yeungnam University)
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» Session 1-1 : LHEM|M(1)

AlZt: 10:30~12:00
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» Session 1-3 : OHAIE S Fast-Track(1)

AlZt: 10:30~12:00
It FYTI(MT ) Room: =X 9B313
1 a4 XIEHE | SEiS What Does A Used Product Mean in Eastern and
(t=lrh) (BAH)  Western Countries?
o  OIFE OIRdt B SI7IE DAUEK|S 2FO| st ME:
(M2cH) (MAlodcH)  PCSI (Public—service Customer Satisfaction Index)2 Z4leg
ZOIE| olaml .
3 |(_L1|EH) S 323 | AXME XKl R0 HIZ EXo| Mull| 0|xls Fek:

B (A2l (BX[c) | SHOIEIT MR (High—tech firms) SA22
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» Session 1-4 : 22HA|M(1) E

AlZt: 10:30~12:00
Z}& : Sang Yong Kim(Korea Univ.) Room: =X 9B218

:Brand in Asian Markets

Sang IL Park,

1 Mi Jeong Kim Does Brand Orientation Matter? An Empirical Study of Korean SMEs
(Sookmyung Univ.)

Young Sik Shin

(Ssangyong Motor Co),  Brand Revitalization by Strategic Repositioning:
Kyoung Cheon Cha A Case Study of Korando Sports
(Dong A Univ.)

Hyo Jin Jeong, :
3 Dong Mo Koo The Effect Produced by Valence and Atributes Together and

(Kyungpook Nt Univ) the Moderating Effect of Brand Community Type in Online WOM

Aurathai
Lertwannawit
4 Bug::snsmé?;a;op Service Quality and Loyalty Model: the Mediating Role of
Nak Gulid > Brand Trust in Medical Tourism Context
(Srinakharinwirot
Univ.)

» Session 2-1 : LUHEM|M(3)

AlZt: 14:00~15:30
ZHE - OlE TN E=CH) Room: =HZ 9B320
=gE Hdg 4 o o P— L ois
1 (E‘ |_ H) (74A1|:H) A-I':”A "_Ilg-lq—)l\— .ngl.jl. o |' ‘|2|_|' |E0” DIKl: ?DF
o oo
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» Session 2-2 : OHAI® ST Fast-Track(2)

Azt 14:00~15:30
Y oIS L(MIBL) Room: =2 9B313
szl ol¥s ARy %
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» Session 2-3 : SERHMM(2) ZH : Frontier Markets in Asia
Az} 14:00~15:30
ZHE . Greg Allenby(Ohio State Univ.) Room: =A|& 9B218

Jun San Kim, The Moderating Role of Personal Need for Structure on the Effects
1 Minhi Hahn, of Process versus Outcome Simulations in Enhancing the Evaluation
Yeosun Yoon(KAIST) o of Really New Products

Eun Jung Choi
(Sangmyung Univ.), Why Do People Purchase Social Enterprises’ Products?:
2 Laee Choi Proposing the Re—purchase Model for Social Enterprises
(Univ. of Arizona)

Sang Hak Lee,
3 Greg M. Allenby  Modeling Indivisible Demand
(Ohio State Univ.)

» Session 2-4 : OH|El&2|HT Fast-Track(1)

AlZt: 14:00~15:30
EH - 40T Room: =Xt 9B312
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» Session 3-1: YHIM[M(4)

AlZt: 15:50~17:20
ZHE: Za(orStH) Room: =AZ 9B320
1oaeesy  (JRE sum suc mojo) ggec B on
5 A2 24BN, UMz MEIA 7|0 ARRIA 7| HMIZoll St AH[XIQ| ol chSt
Z20NUniv, of Arizona) (SOFCH)  EHAHK o371

U3E EUEA),  E2F

Lo, TL

oleUniv. of lowa) | (AlCH) The Moderating Role of Colors on the Effect of Brand Concepts

» Session 3-2 : OHA|IE S Fast-Track(3)

AlZt: 15:50-17:20
ZHE: S H(SHH) Room: =A2 9B313
| OlRM A2E HMEZ  MSI HEF RF0| AlZtel 50| w2t 1of = 2Rl 0iRlE B
(M=) (et=2elt) 7|HEX|Mgnt HEE0|49| SIS FAo=
2 zmolzol) 2L HIHX|HE vs, ZFX|E: 0|2X =9| ASH Hlw J2|1 HRY
semeT L (a8
O|S—7,‘—, %F%S, Zlo|M Rt 7|oiR2F0| JHO| 2 o LS =0 Dt TIE
3 329 z|Hg =] X7 (A0 JHRIRI| 2 &1 : LE A_l ZOIH|0{Qt BTIEHIAE
°211°’1+Em“ (QI5tH) | A7 24 Ol0|EUHE AESH AJMFH Gt
oL
0|52, oteld | Zstd . - AL ois -
4 (3105H) (=TT AN AT7L HIE MEXM2|0) O0|Xls Fek Z4Eo| ZMY o5t
—o (@ JLLE
» Session 3-3 : S2HAMM(3) ZH : Uncertainty & Information
AlZt: 15:50~17:20
ZHE: Young Chan Kim(Yonsei Univ.) Room: =X 9B218

Hean Tat Keh The Effect of Attribute Alignability on Service Evaluation:

1 (Univ. of Queensland) The Moderating Role of Uncertainty

Yong Seok Son,
2 Sung Eun Kim
(Kyunghee Univ.)

Inverse Effects of Information: The Influence of Personality
Congruence on Preference for High Technology Products

Sang Yong Bok,

3 Dongwon Min The Effect of Emotional Certainty on Attitudes in Advertising
(Dankook Univ.)

2012 Fall Korean Marketing Conference 11



» Session 3-4: 22YAM|M(4) ZH : Cases in Asian Markets

AlZt: 15:50~17:20
ZH& : Joseph Sy—Changco (University of Macau) Room: =AZ 9B321

Klaus Heine, Michel Phan’ . . . . .
(EMLYON Business Schoo) Building up a Chinese Luxury Brand: The Case of Shanghai Tang

—

Seong Soo Jang ) o —
(Grenoble Ecole de M), How Do Interaction Activities Between Customers and With Firms

; Influence Market Performance and Firms' R&D?:
fgégfﬁgcuhn“ﬁ? An Empirical Investigation in the Mobile Application Market

3 Joseph Sy-Changco ' An Investigation on Chinese Tourists' Behavior:
(Universtity of Macau) The Case of ZAIA in Macau

4 Tyas Dwi Lestari | Study of Marketing Communication Strategy on Muslim
(Institut Teknologi Bandung) - Fashion Home Industry of Dian Pelangi

» Session 3-5 : O[S 22| HT Fast-Track(2)

AlZt: 15:50-17:20
ZHEE ZMEHS0lH) Room: =H|2& 9B320
1= _
1oaeNEN) R AuRt okl Lekt M Kol
o
2 ZIdE(MdzH] BEAXI | CHOM TLMMOY WHE Metoll ZEEMD T0|Yo| Ok|E Fek:
BEFMEW gy mm ojor of o 36 OjeF J2/m oot bl oS Shloz
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» Session 1-1 : Korean Session(1)

Time : 10:30~12:00

Senior Person : Seok Gyu Lee(Sungkyunkwan Univ.) Room: International Hall 9B320
Ji Hye Park Kyung Tak Lee
1 Young Sung Kim (yK u?\ ook Agent Licensing Effect of Cause-related Activity
(Hankuk Univ. of yungpe on Product Choice Justification
. A Natl. Univ.)
Foreign Studies)
Hyun Hee Park

(KyungpookNatl.Univ),  Jong Chul Park
Sung Eun Kim | (Chosun Univ.)
(Pukyung Natl. Univ.)

Yong Sook Lee,
Eung ChelLee = Min Hee Son
3 (Duksung  (Dongguk Univ.)
Women's Univ.)

Arrangement and Contextual Effect of PPL and
its Effect on Advertising

How Perceptions of Consumer Behavior and Actual
Behavior is Different: Comparative Study of Results
from In-depth Interview and Participant Observation

» Session 1-2 : Korean Session(2)

Time : 10:30~12:00

Senior Person : Young Keun Park(Changwon Natl. Univ.) Room: International Hall 9B312

Yong Seok Sohn
1 Kun Woo Yoo
(Kyunghee Univ.)

" Sang Joon Park
(Chonbuk Natl. Univ.)

Jae Hwi Kim,
5  JeeEunKim, Kyoung Cheon Cha
HaRin Seol | (Dong A Univ.)
(Chungang Univ.)

Woong Hyeon Jo,
Sang Man Han

3 (Sungkyunkwan Univ),
Seung Bae Park
(Seoil College)

Dong Won Min
(Dankook Univ.)

CSR Types and Consumer Evaluation -
Similarity and Consistency

The Effect of Goal-Framing and Processing System
on Pursuit of Long-term Goal: Focus on the Depletion
Effect of Diet Plan

Customer's Product Modification and its Causes

2012 Fall Korean Marketing Conference 1 3



» Session 1-3 : KMA Fast-Track(1)

Time : 10:30~12:00
Senior Person : Sung Min Ryu(Sungkyunkwan Univ.) Room: International Hall 9B313

Chang Soo Kim,

TaiHoonCha  TaeHoSong = What Does A Used Product Mean in Eastern
(Hankuk Univ. of (Pusan Natl. Univ.) and Western Countries?
Foreign Studies)

CheongLimLee, JongBaeKim ' Development and Application of Customer Satisfaction
2 YouJaeYi (Sungshin Index Model for Public Institutions :
(Seoul Natil. Univ) Women's Univ.)  The PCSI (Public Service Customer Satisfaction Index)

Yeon Jin Cho,
SuBinIm Woong Hee Han The Effect of Knowledge Types in New Product
3 (Yonsei Univ.), (Myongji Univ.) Development Project on New Product Quality in
Kyung Do Park yong) * | High-Tech Firms
(Songang Univ.)

» Session 1-4 : Global Session(1)

Time : 10:30~12:00

Senior Person : Sang Yong Kim(Korea Univ.) Room: International Hall 9B218
Sang IL Park,
1 MiJeong Kim Does Brand Orientation Matter? An Empirical Study of Korean SMEs
(Sookmyung Women's Univ.)
Young Sik Shin

(Ssangyong Motor Co.), Brand Revitalization by Strategic Repositioning:
Kyoung Cheon Cha = A Case Study of Korando Sports
(Dong A Univ.)

Hyo Jin Jeong,
3 Dong Mo Koo
(Kyungpook Natl. Univ.)

The Effect Produced by Valence and Atributes Together and
the Moderating Effect of Brand Community Type in Online WOM

Aurathai
Lertwannawit
(Thammasat Service Quality and Loyalty Model: the Mediating Role of Brand
Business School), | Trust in Medical Tourism Context
Nak Gulid
(Srinakharinwirot Univ.)

4
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» Session 2-1 : Korean Session(3)

Time : 14:00~15:30

Senior Person : Tae Min Lee(Chungbuk Natl. Univ.)

3

Sung Wook Yoon,
Sung Yong Park
(Dong A Univ.)

Yoo Jeong Jeong,
Jung Yeon Sung,
Sun Kyu Jun
(Sungkyunkwan
Univ.)

Jung Ok Jeon,
Eun Kyung Lee
(Pukyung Natl. Univ.)

Min Sung
(Kyung Sung
Univ.)

Jae Hwi Kim
(Chungang
Univ.)

Sang Hyun Oh
(Kumi College)

Room: International Hall 9B320

Effects of Service Components on Adaptation and
Switching Intention

Effects of Regulatory Focus on Composition of
Alternatives: Adjustment Effects of
Satisfaction/Disatisfaction Experiences

Exploratory Study on the Development of Measuring
Compulsive Purchase Tendencies

» Session 2-2 : KMA Fast-Track(2)

Time : 14:00~15:30

Senior Person : Dong Il Lee(Sejong Univ.)

1

Sang Lin Han,
SungHo Lee
(Hanyang Univ.)

Jin Yong Park,
Dan Bi Chae
(Konkuk Univ.)
Lu Yi
(Emart Shanghai)

Yeon Seung Chung
(Dankook Univ.),
Chan Bok Byun
(Anyang Univ.),
Seok Oh Jung
(Hankuk Univ. of
Foreign Studies)

Woo Sung Kang
(Dongguk Univ.)

Gwi Gon Kim
(Kumoh Natl
Inst. of
Technology)

Hye Jun Lee
(Sejong Univ.)

Room: International Hall 9B313

B-SERVQUAL: Development of Service Quality Scale
for B2B Markets

The Factors Affecting the Chinese Customers'
Satisfaction of Private Brand

Effects of Exchange Relationship, Identity,
Customer-Orientation of Sales Staff on Job Performance

2012 Fall Korean Marketing Conference 15



» Session 2-3 : Global Session(2) Session Topic : Frontier Markets in Asia

Time : 14:00~15:30

Senior Person : Greg Allenby(Ohio State Univ.) Room: International Hall 9B218
Jun San Kim, The Moderating Role of Personal Need for Structure on the Effects
1 Minhi Hahn, of Process versus Outcome Simulations in Enhancing the Evaluation
Yeosun Yoon(KAIST)  of Really New Products
Eun Jung Choi
5 (Sangmyung Univ.),  Why Do People Purchase Social Enterprises’ Products?:
Laee Choi Proposing the Re-purchase Model for Social Enterprises
(Univ. of Arizona)
Sang Hak Lee,
3 Greg M. Allenby  Modeling Indivisible Demand
(Ohio State Univ.)

» Session 2-4 : KMMA Fast-Track(1)

Time : 14:00~15:30
Senior Person : Jong Bae Kim(Sungshin Women's Univ) Room: International Hall 9B312

Sung Hyuk Lim,
JaelJinKim, Sung Young Park
1 | DongMoKoo (KonkukUniv.)

How Culture Marketing Activities Affects Business
Image, Brand Identity & Purchase Intentions:
The Controling Effects of Self-monitoring

(Kyungpook
Natl. Univ.)
Aram Ahn, Jae Won Hon Effect of Gender and Gender-Psychological Gender
2 | Dong Won Min (Dongseo Uni\?) Traits Congruency on Willingness to Use Coupon:
(Dankook Univ.) 9 ' The Moderating Role of Involvement
Hyun Hee Park
(ﬁ);tllngﬁpc;k Seong Goo Ji = The Effect of Consumption Value of Social Commerce
Joon .OkIJVéc;n (Hanbat on Attitude and Reuse Intention: Moderating Role of
(Puk)?un g Natl National Univ.) = Opportunity Scarcity Perception
Univ.)

16 2012 oY FASSta L



» Session 3-1 : Korean Session (4)

Time : 15:50~17:20

Senior Person : Sang Woo Kim(Andong Natl. Univ.)

3

Sang Woo Kim
(Andong Natl.
Univ.)

Eun Jung Choi,
Soo Hyun Kim
(Sangmyung
Univ.),
Laee Choi (Univ.
of Arizona)

Chang Yeop Shin,
Na Ra Youn
(Hongik Univ.),
Yun Lee
(Univ. of lowa)

Won Il Choi

Room: International Hall 9B320

A Study on Influence Factors of Agricultural Product

(Dongseo Univ.) Brand

Jae Ho Yang
(Dong A Univ.)

Eun Jung Choi
(Sangmyung
Univ.)

The Exploratory Study for Consumers’ Associations
Toward Social Enterprises and Social Enterprises'
Products

The Moderating Role of Colors on the Effect of Brand
Concepts

» Session 3-2 : KMA Fast-Track(3)

Time : 15:50~17:20

Senior Person : Ho Sung Jeon(Hallym Univ.)

1

Yoo JaeYi,

Joon InKim
(Hongik Univ.)

EunJu Lee,
Seung Eun Yang,
Eun Young Hwang,
Myung Won Choi
(Sungkyunkwan Univ.)

Seung Yun Lee,

Hee Kyung Ahn (Sungkyunkwan

(Hanyang Univ.)

Jong Geun Jeon
Moon Kyung Cha ' (Hankuk Univ. of
(Seoul Natl. Univ.) | Foreign Studies)

Jong Pil Woo
(Sejong Univ.)

Min Sung Kim
(Inha Univ.)

Hak Kyun Kim

Univ.)

Room: International Hall 9B313

The Effect of Time After Sale on Satisfaction Depending
on the Type of Gift Product: The Mediated Effect of
Memorability and Observationality

Reflective Index vs. Modeling Index: The Theoretical
Argument, Proof Comparison and Practicality

Individual Differences in Working Memory Capacity
Determine Attentional Control and the Recall of
Advertising Text Language: An Eye-Tracking Study

The Effects of Scarcity Appeals on Processing of Product
Information: The Moderating Role of Mood

2012 Fall Korean Marketing Conference 17



» Session 3-3 : Global Session(3) Session Topic : Uncertainty & Information

Time : 15:50~17:20

Senior Person : Young Chan Kim(Yonsei Univ.) Room: International Hall 9B218
) '!'at Keh The Effect of Attribute Alignability on Service Evaluation:
1 (Univ. of - .
The Moderating Role of Uncertainty
Queensland)
Yong Seok Son, . .
) Inverse Effects of Information: The Influence of Personality
2 Sung Eun Kim .
. Congruence on Preference for High Technology Products
(Kyunghee Univ.)
Sang Yong Bok,
3 Dongwon Min The Effect of Emotional Certainty on Attitudes in Advertising
(Dankook Univ.)
» Session 3-4 : Global Session(4) Session Topic : Cases in Asian Markets

Time : 15:50~17:20
Senior Person : Joseph Sy-Changco(University of Macau) ~ Room: International Hall 9B321

Klaus Heine,
Michel Phan
(EMLYON Business
School)

Building up a Chinese Luxury Brand: The Case of Shanghai Tang

Seong Soo Jang
(Grenoble Ecole de  How Do Interaction Activities Between Customers and With Firms

2 Mgmt), Influence Market Performance and Firms' R&D?:
Jai Hak Chung An Empirical Investigation in the Mobile Application Market
(Sogang Univ.)

Joseph Sy-Changco | An Investigation on Chinese Tourists’ Behavior:
(University of Macau) The Case of ZAIA in Macau

Tyas Dwi Lestari
(Institut Teknologi
Bandung)

Study of Marketing Communication Strategy on Muslim
Fashion Home Industry of Dian Pelangi

»
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» Session 3-5 : KMMA Fast-Track(2)

Time : 15:50~17:20

Senior Person : Sung Hwan Kim(Dong A Univ.) Room: International Hall 9B320
Woo SungKim - Dong Mo Koo Generational Differences in Consumer Buying
1 (Youngsan (Kyungpook

Univ.) Natl.Univ) ~ Decision-Making
Young Doo Kim SoJinPark  Influence of Framing and Regulatory Focus on Choice

(Sogang Univ.) (Kyungnam by Option Assortment: Compromise Option vs.
9ang ’ Univ.) Extremeness Option and Context of Option Comparison

2012 Fall Korean Marketing Conference 19
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¢ Coming to Sungkyunkwan University
Humanities and Social Sciences Campus
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3 Subway

1. Subway Line 4 Hyehwa Station
Take Exit 4 and walk to the campus or take Exit 1 and take the shuttle bus (get off at
600th Anniversary Hall)

2. Subway Line 3 Anguk Station
Take Exi4 and take local bus Jongno-02 which will take you inside the campus.

[2Bus
1. Shuttle Bus
1) Bus Stop
Hyehwa Station Exit 1 — Sungkyunkwan Shuttle Bus Stop (across Dunkin Donuts) —
Sungkyunkwan University Main Gate — 600" Anniversary Hall (Get off)
- Fee :300 Won
- Bus Intervals : 15-20 mins

2) Bus Schedule
- Weekdays 07:00~23:00, Saturday 07:00~19:00
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2. Local Bus-Jongno #02(get off at the last stop and keep walking the uphill sidewalk.)
Rear Gate Okryuchun— Board of Audit and Inspection of Korea — Jeongdok Public
Library(Shinhan Bank) — Anguk Subway Station(Exit2) — Nakwon Shopping District —
Jonggak Subway Station(Exit2,3) — Anguk Subway Station(Exit 6) — Anguk Subway
Station(Exit 2) — Jeongdok Public Library(Shinhan Bank) — Board of Audit and
Inspection of Korea — Sungkyunkwan Univ. West Gate — Get off at Last Stop

3. City Bus
1) Blue Bus : 102, 104, 106, 107, 108,109, 140, 143, 149, 150, 151, 160, 162, 171, 172,
272,273,301
2) GreenBus: 2112

4, Airport Limousine : 602-1(6011)
Route:Yeongjongdo Incheon Airport — World Cup Stadium Entrance —
Guseongsanhall — Hongje Station — Anguk Station — Changdeok Palace —
Myeongnyun 3-ga (in front of Sungkyunkwan)

[ Parking Information

% You may use the 600th Anniversary Hall and International Hall underground parking lot
- Convenient to park at the 600th Anniversary Hall on Friday (Oct. 12) and International Hall
B3 parking lot on Saturday (Oct. 13)
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Korean Marketing Association
E-mail : kma@kma.re.kr
http://www.kma.re.kr
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