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2013 KMA Spring Conference
“Sharing Value with Society”

Greetings to All KMA Members,

The Korean Marketing Association (KMA) is holding the 2013 KMA Spring
Conference and Regular General Meeting at Dongguk University School of Business
Administration. We hope that all members of KMA will give interest and participate
actively at our conference to create valuable debates and in addition making efforts
into the advancement of KMA.

On March 8, we have prepared not only the Marketing Trend Workshop and CEO
Concert, but Professor Bagozzi is scheduled to give us a special lecture. On March 9,
we have arranged a Keynote Speech by Professor Bagozzi and a variety of Academic
Thesis presentations in line. In addition, we have put together the Regular General
Meeting, Distinguished Thesis Award Ceremony, and the Inauguration of the KMA
President, so please be present to participate and congratulate individuals involved.
After all the the presentations and events, there will be a banquet held by KMA where
members enjoy the banquet while freely exchanging a word or two with each other.

We ask of you for you participation and encouragement to make of the 2013 KMA
Spring Conference a successful one.

Thank You.

February, 2013

President of KMA
ChangJo Yoo
(Professor, Dongguk University)

Head of Spring Conference Organizing Committee
Suke Kyu Lee
(Professor, Sungkyunkwan University)

Chairperson of Spring Conference Organizing Committee
Sanghyun Lee
(Professor, Dongguk University)
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March 8, 2013 (Fri)

Venue Grand Ambassador Hotel

Marketing Trend Workshop

Host Kyung Hee Bu (Professor, Kwangwoon University)
Title New Trend - Shopper Marketing
15:00~15:45
Speaker  Chae-Un Lim (Professor, Sogang University)
Title New Trend - Shopper Marketing in Research
15:45~16:30

Speaker = Jae-Sun Jung (Director, Hankook Research)

Professor Chae-Un Lim, Director Jae-Sun Chun,

1650516308 Discussion Dr. Jiyoung Hong (Cheil Worldwide)

16:50~17:00 Coffee Break
CEO Concert
Host Donghoon Kim (Professor, Yonsei University)

Title New Trend - Media

17:00~17:30
Speaker | Gyoung-Sook Min (CEO, TNmS)

Title New Trend - CEO Leadership

17:30~18:00

Speaker | Kyeong-Jun Kim (CEO, Deloitte Consulting)

Special Session

Host Donghoon Kim (Professor, Yonsei University)

Theory of Mind and Empathy in Marketing:

Titl . .
tle Neuroscience Insights

18:00~18:30

Speaker | Richard P. Bagozzi

6 2013 BIOPAIROIS) AAICHATHY

Venue

March 9, 2013 (Sat)

Dongguk University Kyungyoungkwan / Moonhwakwan

11:30~

Registration
& Meal

Registration: Kyungyoungkwan 3F in front of Room 301

Meal: Sangrokwon 3F Staff Cafeteria

11:50~12:30

Board Meeting
&Lunch

Openin

Sangrokwon 3F Staff Cafeteria

g Speech & Keynote Speech

12:50~13:50

Venue

Moonhwakwan 2F Hakmyung Seminar Room

Opening Speech

KMA President & Chairperson of Organizing Committee

Keynote Speech

Richard P. Bagozzi

Title

Consumer Response to Corporate Social Actions:
The Role of Moral Emotions and Virtues

14:00~15:00

15:10~16:50

Venue M

Special Session

oonhwakwan 2F Hakmyung Seminar Room

Title Sharing Value With Society

1 In

Samsung Corporate Citizenship, Executive Director

sung Jang: Happy Together, The Vision and Case of

Corporate Social Contribution

Community Chest of Korea, Director Nuri Kim:

2 CSRand NPOs’ Collaboration in Dealing with

Welfare Issues

3 KOICA Chief Yun-gil Jeong: Applying ODA on Global CSR.

Academic Thesis Presentation

Thesis Presentation Session (Venue: Kyungyoungkwan 3F)

17:00~18:00

Regular General Meeting / Awards Ceremony / Inauguration of KMA President

Venue M

oonhwakwan 2F Hakmyung Seminar Room

18:00~

Banquet Sangrokwon 3F Staff Cafeteria
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Myunggook Song

(Professor, Kansas University)

Sungha Jang

(Professor, Kansas University)

Jaebeom Seo

(Professor, Kansas University)

Jin Kyung Han
(Singapore Mgmt)
She-Woong Chung
(Singapore Mgmt)
Yong Seok Sohn
(Kyung Hee University)

Changsoo Kim
(Ph.D, Hankuk University of
Foreign Studies)

Dae Ryun Chang

(Professor, Yonsei University)

Dan Laufer
(Victoria Univ. Professor)

Seongsoo Jang

(Researcher, Grenoble Ecole de

Management)

Kawakami , Parry and Kishiya
(Professor, Kansai University)

10 2013 St OpRStR] ZAISHEIH2

ZH| : Global Session

Room : L306

Reinforcement Learning and Overconfidence :
Evidence from Equity—Linked Notes Market

Brand Naming Decisions for Convergence Products:
Category-Level Effects on Wilingness—to-Pay
and Product Replacement

Why Do Eastern Service Employees Experience
Much More Stress Than Their Western Counterparts?

Endangered Celebrity Endorsers and the
Invocation of Religion

How Do Inward Technology Licensing and
Product Upgrade Influence Market Performance
of Mobile Game?

The Impact of Word-Of-Mouth Sources on
the Perceived Usefulness of an Innovation

» Session 1

Time : 15:10~16:50

Senior Person : Hyung-Sik Jung (Professor, Chosun University)

Minkyung Kim
(Master Student,
Seoul Natl.
University)
Inseong Song
(Professor, Seoul
Natl. University)

—_

Chihoon Song
(Doctoral Student,
Songang University)
Kyungdo Park
2 (Professor, Sogang
University)
Byung Choo Kim
(Professor, Korea
University)

Eun Hwan Oh
(Master Student,
Korea University)

Jongwon Park
(Professor, Korea

University)

w

Ki Kyung Park
(Doctoral Student,
Korea University)
Gang Seog Ryu
4 (Professor, Korea
University)
Jongwon Park
(Professor, Korea
University)

Jae Hwi Kim
(Professor,
Chungang
University)

Yoon Mi Kim

(Master Student,
Chungang
University)

Myungjin Baek

(Master Student,
Chungang
University)

Jae Hwi Kim
(Professor,
Chungang
University)

Shijin Yoo
(Professor,
Korea
University)

Sook Eun Byun
(Professor,
Kwangwoon
University)

Heekyung Ahn
(Professor,
Hanyang
University)

Inseong Song
(Professor,
Seoul Natl.
University)

Session Topic : Consumer Behavior |

Room: L301

The Impact of Competition on Pricing in a
Two-sided Market

Rating on Mobile Application Sales:
A Comparison Between Korean and
American Consumers

The Effect of the Type of Credit Cards on
Consumer Purchase Decisions:
The Mediating Role of Feeling of Pride

The Impact of Regulatory Focus on Choice
in Financial Products:
The Moderating Roles of Set Size and Choice Model

The Effect Price Discounts and the Type
of Budgeting on Choice of Higher Priced Option

2013 KMA Spring Conference 11



» Session 2 Session Topic : Consumer Behavior ||

Time : 15:10~16:50
Senior Person : Sung Tae Hong (Professor, Hanyang University) Room : L302

Wujin Cho
(Professor, Seoul
Natl. University)

Bohee Jung Eunseong Cho
1 (Doctoral Student, (Professor,  Signaling Environmental Altruism through Design:
Seoul Natl. Kwangwoon  the Role of Green Cue Prominence in Hybrid Cars
University) University)
Jeongmin Lee
(Professor,

Gachon University)

Sang-Hoon Kim

(Professor, Seoul |Youngchan Kim Does Candidate Appearance Matter? Research on

Natl. University) (Professor, . . - e
2 Jisu Yi (Doctoral Yonsei Bgf:]nlr&%?c;'ﬁrzﬁ;czizosmg the Right Politician
Student, Seoul Natl,  University) 9 t-on) 4
University)
YongsookLee Sang-Hoon Kim | A Participant Observation Study on Characteristics
(Professor, - .
3 . (Professor, Seoul of Southeastern European Hotels Which Receive
Duksung Womens' S . S h .
2 Natl. University) High Evaluation in Online Reviews
University)
Eunseong Cho
(Professor,
Kwangwoon Eunjung Choi
4 University) (Professor, What Kinds of Articles Are Cited More in Korea?
Jaedo Song Sangmyung
(Professor, University)
Chonnam
University)

12 2013 St OPRJStR] ZAISHEH2

» Session 3 Session Topic : Service & Relationship Satisfaction

Time : 15:10~16:50

Senior Person : Yoo Jae Lee (Profesor, Seoul Natl. University) Room:L303
Hyung Ju Lee
(Professor,
Kyonggi University) . .
Eun Soon Lim ChanSuPark = A Study on the Impact of Service Quality

(Professor, and Product Characteristics on

! (Ph'D.’ qunggl Korea Customer Satisfaction and Loyalty:
University) University)  Jewelry Designer Brand Stores
Sung Joon Yoon 4 Y 9
(Professor,

Kyonggi University)

ChanJu Suh
(Professor,
S(\)Ac;kmyunlg Seong Joon
omens' . . .
University) Yoon Factors Ipﬂuer_\cmg an Agencys Iptentlon
2 (Professor,  for Relationship Dissolution with its Head Office:
Ah Young Nam ; - : .
Kyonggi With Focus on a Dairy Equipment Industry
(Sookmyung A
, University)
Womens
University)
Mi Ja Lee (CEO, KM)
Shinhyoung Lee
(Doctoral Student, Chan Joo Suh
Seoul Natl. (Professor
University) " Happily Ever After: The Effect of Nostalgic
3 Yui Sukmyung - A -
ujae Lee . Reminders When Lending a Helping Hand
Women's
(Profesor, Universit
Seoul Natl. y
University)
Eun Young Lee .
(Doctoral Student, Soz;:;:g;hm Two Factors in Customer Satisfaction:
4 Korea University) Don duk’ The Effects of Satisfaction and Dissatisfaction
Chan Su Park Wi gau on Repurchase, Word-of-Mouth,
‘omen's P .
(Professor, N and Switching Intentions
University)

Korea University)

2013 KMA Spring Conference 13



» Session 4 Session Topic : Advertising & Branding
Time : 15:10~16:50

Senior Person : Sungwook Yoon (Professor, Donga University) Room:L305

Sunmee Baeck
(Doctoral Student,

Pukyong Natl Hak-Gyoon Kim
1 Universtiy) ’ (Professor,  An Explanatory Study on the Effects of Types
Sungkyunkwwan of Brand Crisis on Consumer's Responses
Jung Ok Jeon University)
(Professor, Pukyong
Natl. University)
Yongjune Kim
(Professor,
Sungkyunkwwan
University) .
Hyeon Yeong Seo (J;tlgfessorl:

2 (Doctoral Student, Hankuk ' | Differential Effects of Messages Appealing
Sungkyunkwan University of for Foreign versus Local Charitable Giving
Halli—nG“)//?)r(')S:\I)Qim Foreign Studies)

(Professor,
Sungkyunkwwan
University)
Jihye Park
(Professor, Hankuk
University of Jinhee Choi | Salience of Less Important Products
3 Foreign Studies) (Professor,  Attributes: Effects of Prior Dissatisfactory
Jiyoung Ha Korea Attribute Experience on Attribute
(Doctoral Student, University)  Importance Realignment and Brand Choice Shift
Hankuk University
of Foreign Studies)
Sung-Wook Yoon
(Professor, Jae Do Song
4 %%:%a:yr::\r/‘e;ﬁi? Ch(g;?mf:ri?ﬂ;tl. Ad Recall: Inside the Consumer Mind
(Doctoral Student, University)
Donga University)
Sang Yong Kim
5 (SPer l;?e%,SBngP:(;lii (Professor,  The Effect Time and Brand Effect on
R Korea Consumer Evaluation
University) University)

14 2013 St ORISR ZAISHEH2

» Session 5

Time : 15:10~16:50

(Professor, Kansas University)

JinKyung Han
(Singapore Mgmt)
She-Woong Chung
(Singapore Mgmt)
Yong Seok Sohn
(Kyung Hee University)

Changsoo Kim
(Ph.D, Hankuk University of
Foreign Studies)

Dae Ryun Chang
(Professor, Yonsei University)
Dan Laufer
(Victoria Univ. Professor)

Seongsoo Jang
(Researcher, Grenoble Ecole de
Management)

Kawakami, Parry and Kishiya
(Professor, Kansai University)

Session Topic : Global Session

Senior Person :Jin K Han (Singapore Management University) Room:L306
Myunggook Song
(Professor, Kansas University)
Sungha Jang Reinforcement Learning and Overconfidence :
(Professor, Kansas University)  Evidence from Equity-Linked Notes Market
Jaebeom Seo

Brand Naming Decisions for Convergence Products:
Category-Level Effects on Willingness-to-Pay
and Product Replacement

Why Do Eastern Service Employees Experience
Much More Stress Than Their Western Counterparts?

Endangered Celebrity Endorsers and the Invocation
of Religion

How Do Inward Technology Licensing and
Product Upgrade Influence Market Performance
of Mobile Game?

The Impact of Word-Of-Mouth Sources on the Perceived
Usefulness of an Innovation

2013 KMA Spring Conference 15
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¢ Coming to Grand Ambassador Hotel

and Dongguk University

3 Coming by Public Transportation

Take Subway Line 3 to Dondaeipgu (Dongguk University) Station and come out
through Exit No. 6. Once you exit the subway station, take the escalator up and walk
straight until you see Lee Haerang Art Theater. Take the road at the right of the Art
Theater and keep walking until you see the elevator at the end of this road. Take the
elevator to the 3rd Floor and follow the direction signs inside the building.
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0 Coming by Car

Come through the Dongguk University Main Gate and on the right will be the
entrance to the B3 of the underground parking lot. As soon as you enter the parking
lot, you will see a Society of Consumer Studies sign and the elevator. Take this
elevator to 1st Floor and on your right will be Sahwegwahakkwan. Come in through
the entrance of Sahwegwahakkwan and follow the direction signs. Please try to park
your cars on the B3 or B4.
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