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Invitation Greetings

We are delighted to host the 2017 Spring conference of the Korean Marketing Association, an
academic organization that boasts over 32 years of history. During their long existence, the KMA has
strived to be the leader of the advancement of research and also to foster exchange with industry.
The Spring conference acts as the forum not only for academic dialog between members of the KMA
via the regular sessions but also with the Frontier Awards and the special session widen the reach
and approachability of marketing with practitioners.

The 2017 Spring conference marks a special occasion to honor famed international scholar C. Whan
Park with the KMA Marketing Academic Fellow Award for his lifetime of research achievement and
also share with members his Keynote Speech: Brand Attachment: The Theory and Practice,

One of the major trends in Marketing is Collaborative Marketing. This can refer to collaboration
between the marketer and consumer, marketer and the channel whether they are offline or online to
form an 020 combo, or between marketers themselves. This conference encouraged submissions
that look at this trend not only from an academic perspective but also how it is treated and maximized
for marketing effect by practitioners. Towards that end there will be a special session on Best
Practices in Collaborative Marketing where CJ Cheilliedang and Pastel Music will offer their insights
on how to take advantage of this new paradigm and the fertile research issues that they entail for
academics,

As in the past, with the purpose of expanding the role of the KMA this conference nurtures future
Marketing academics via a Doctoral Thesis competition and Masters student sessions where they not
only present but also receive mentoring.

We welcome again KMA members to the 2017 Spring Conference and hope that it will be a fruitful
time for all,

Conference Chair, Dae Ryun Chang (Yonsei School of Business)
Conference Chair, Youngchan Kim (Yonsei School of Business)

2017 KMA Spring Conference | 3



SHAIUHE / Schedule at a Glance

= 2
9.00~10:00 | ZpISE 7o B15 BX4E
10:00~10:30 5t3| O|AE] AYE B104
10:30~11:45 =0t H sk 2y | 4GE B2S Ay 4ol
11:45-1245 | <3t uiob-a| B1E JUC=E
13:00-1330 | &3l Zoin B1Z 2148
13:30~14:45 BHSet e 7| =AM ZIe B1S X2
14:45-1500 | BAl
15:00-16:15 | EHESEWREN | oo Zoint BY, B2E A ZolAl
16:15-16:30 | ZAl (~17:30) B104
16301800 | S s AR BIS BNIE
18:00~19:00 SFreE UE Al 3 S5 ZIe B1S X2
19:00~20:00 2| MM HHOr=T| B1& daXE

| Tme . Comtems ______________ Veme

9:00~10:00 Registration Yongjae Hall, B1 Business School
10:00~10:30 Board of Directors' Meeting Business School B104
10:30~11:45 Academic Sessions | ~ 4 Business School B2
11:45~12:45 Luncheon Grand Ballroom, Baekyangnuri
13:00~13:30 General Megting Yongjae Hall, B1 Business School
13:30~14:45 Keynote Speech: Professor C.W. Park Yongjae Hall, B1 Business School
14:45~15:00 Break Time
15:00~16:15 | Academe . Business School BT, B2

Sessions 5 ~ 9 HMG Session ,

(~17:30) B104

16:15~16:30 Break Time
163018100 | 1 s Yongjae Hall, B1 Business School
18:00~19:00 Best Paper Awards & Gala Show Yongjae Hall, B1 Business School
19:00~20:00 Reception Kimsoonjeon Hall, Baekyangnuri
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1} ¥ sttty / Academic Sessions
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Section | (Session 1 -4/ 10:30~11:45)
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Session 3. MAIaPY BEAMM |
Session Chairman: O|XHS(HMICH) / Venue: ZAYE B2S 2265
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Session Chairman: Tony Garrett(124CH) / Venue: ZY2t B2S 2055

Hannah Chang
1 Component Branding and Downstream Brand Preferences:

(Singapore Management Univ.)
Brand Mindset’s Two-Dimensional Spillover Jin K. Han

(Singapore Management Univ.)
Yong Seok Sohn (Kyunhee Univ.)

5 A Probabilistic Random Regret Minimization for Consumer Jooyoung Lim (KAIST)
Choice Minhi Hahn (KAIST)
Jacob Chaeho Lee (UNIST)
. . . Wendy Wood
?
3 Ezi)eerrrr:irg::;eblm?];sl\gaH;enﬁ]IeSPSurchases. Social Class (Univ. Southern California)
bp Deborah L. Hall

(Arizona State Univ.)

4 Dynamic Competition Management Model for Customer Geonha Kim (Myongji Univ)

Populations
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Section 2 (Session 5 - 8 / 15:00~16:15)

Session 5. Title OHAIE! H2F ||
Session Chairman: SHAZI(SHLH) / Venue: B B2S 2245
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Session Chairman: Z|/&&{|(HAMICH) / Venue: ZHYE B2E 2255
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Session 7. MAIHTERE MM |
Session Chairman: O|ZHE(HAMILH) / Venue: ZYE B2E 2265
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Session 9. AH|XBHE
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k=4tH / Academic Sessions

Section I (Session 1 -4/ 10:30~11:45)

Session |, Title Strategic Marketing |
Session Chairman: Jeong-Eun Park (Ewha) / Venue: Business School B2 #224

e e T

Impact of Publicizing Corporate Social Responsibility on

Junhee Seok (Seoul National Univ.)
Youseok Lee (Seoul National Univ.)

L Firm Value: The Mediating Role of Reputation Sarang Go (Seoul National Univ.)
Byungdo Kim (Seoul National Univ.)
o . Ji Ye Suk (Sungkyunkwan Univ.)
2 Product Transformation in Online Sang Man Han (Sungkyunkwan Univ)
Does Paid Loyalty Program Work?: The Effect of Type Sang Yonlg Kim (Korea Un!v.)
. - Seung Min Lee (Korea Univ.)
3 of Memberships and Timing of Rewards on Customer )
Dong Young Kim (Korea Petroleum
Loyalty .
Industries Company)
4 The Adoption of New Products and Consumer Self- Yong Seok Sohn (Kyung Hee Univ.)

Regulatory Strategies: Mental Contrasting

Kun Woo Yoo (Kyung Hee Univ.)

Session 2. Doctoral Thesis Competition Session |

Session Chairman: Jeonghye Choi (Yonsei) / Venue: Business School B2 #225

I S B S

The Virtuous Cycle of Helping: Receiving Voluntary vs.

Seo Young Kim (Seoul National Univ.)

1 Solicited Help from Other Customers Youjae Yi (Seoul National Univ.)
The Effects of Corporate Communication Strategy on i ) .

2 Purchase to Ethical Products: Integration of Ethical g:nH?HS:eKi(r?wh(%T]Ei?ar,:lwal:llgg(?:];TJIr:.i)v)
Consumerism and Consumer Ethics by Warm-Glow g '
Effects Of Consumer Perception Of CSR Activities And Ngyuyen Thao (Hanyang Univ)

3 Technology Acceptance On Intention To Adopt Mobile Sg%’ )-/Lin Han (Han yan gUniv')
Banking: Evidence In Vietnam 9 yang L.

4 Advancing/Receding Effect Of Color On Product Jiyeon Choi (Yonsei Univ.)

Evaluation And Purchasing Intention

Jeonpyo Noh (Yonsei Univ.)
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Session 3. Masters’ Research Session |
Session Chairman: Jae Young Lee (Yonsei) / Venue: Business School B2 #226

T S,

The Effects of Trust for Mobile Essay Payment on Consumers’
Intention to Use

Kayeong Kim

(Sookmyung Women's Univ.)
Miyea Kim

(Sookmyung Women's Univ. ICT)
Kyungyoung Ohk
(Sookmyung Women's Univ.)

Social Interactions in the Multichannel Context: Evidence from
an Online Deal Platform

Jeane Kim (IE Univ. Spain)
Sanghwa Kim (Yonsei Univ.)
Jeonghye Choi (Yonsei Univ.)

Choosing None Versus Choosing “None of the Above”: The
Effect of Activating Different Decision Strategies on Choice
Outcomes

Sung Jin Jung (Seoul National Univ.)
Seung Eun Kim (Seoul National Univ.)
Kyoungmi Lee (Seoul National Univ.)

Framing Negative Emotion and Narcissist: Narcissism, Hedonic
Consumption, and Shame

Kwansu You (Yonsei Univ.)

Session 4. Global Session
Session Chairman: Tony Garrett (Korea) / Venue: Business School B2 #205

I S N S

Component Branding and Downstream Brand Preferences:
Brand Mindset’s Two-Dimensional Spillover

Hannah Chang

(Singapore Management Univ.)
Jin K. Han

(Singapore Management Univ.)
Yong Seok Sohn

(Kyung Hee Univ.)

A Probabilistic Random Regret Minimization for Consumer
Choice

Jooyoung Lim (KAIST)
Minhi Hahn (KAIST)

Experimental or Material Purchases? Social Class Determines
Purchase Happiness

Jacob Chaeho Lee (UNIST)
Wendy Wood

(Univ. Southern California)
Deborah L. Hall

(Arizona State Univ.)

Dynamic Competition Management Model for Customer
Populations

Geonha Kim (Myongji Univ.)

2017 KMA Spring Conference | 11



Section 2 (Session 5 - 8 / 15:00~16:15)

Session 5. Title Strategic Marketing Il
Session Chairman: Sang-Lin Han (Hanyang) / Venue: Business School B2 #224

I S R

1

Building Consumer Trust in the Consumer Drone Market

Mee Jin Whang
(Korea Consumer Agency)

Strategic Issues in Managing Stress in Product Development
Projects

Jongbae Kim

(Sungshin Women's Univ.)
David Wilemon

(Syracuse Univeristy)

Differential Preference Towards Design Elements of Airline
Livery: A Comparison of Business and Vacation Travelers

Jeongmin Lee (Gachon Univ.)
Wuijin Chu

(Seoul National Univ.)

Dawon Kang

(Seoul National Univ.)

Jisu Yi (Seoul National Univ.)

The Effects of Message Type and Product Type on Consumer
Attitude: Focused on The Construal Level Theory

Young Woo Lee (Kyung Hee Univ.)
Yin Nan Li (Kyung Hee Univ.)
Geon Cheol Shin (Kyung Hee Univ.)

Session 6. Doctoral Thesis Competition Session I
Session Chairman: Jeonghye Choi (Yonsei) / Venue: Business School B2 #225

I S R

Minhwan Lee
1 Competitive Marketing Strategy for 020 Platform Business: (Sungkyunkwan Univ.)
New Entrance Strategy Yong June Kim
(Sungkyunkwan Univ.)
How Sales Force Control Systems Translate into Sales -
_ ) . ' Junseop Lee (Yonsei Univ.)
2 Performance: The Role of Selling Orientation and Customer . S
. . Youngchan Kim (Yonsei Univ.)
Orientation
The Role of Human Brand on the Consumer Information Hee-Eun Han (Kyonggi Univ)
3 Processing: Focusing Message Anthromorphization and yongg :

Brand Authenticity

Seoungjun Yun (Kyonggi Univ.)

% 2017 BH2OIH|EBE| EA|SHsTHS|



Session 7. Masters’ Research Session I
Session Chairman: Jae Young Lee (Yonsei) / Venue: Business School B2 #226

e e e

The Effects of Customer’s Relational Benefits on Continuous
Usage Intention of Technology-Based Self-Service: Focusing on
Types of Technology-Based Self-Service

Hyoah Jeon

(Chonnam National Univ.)
Sang-Hee Kim
(Chonnam National Univ.)

The Effect of Resource Type and SNS on Social Donation:
Mediated by Need For Approval, Moral Identity, and
Connectedness

Yeorm Kang (Yonsei Univ.)
Dae Ryun Chang (Yonsei Univ.)
Hosun Lee (Yonsei Univ.)

The Effects of Korean Wave on the Korean Cosmetics Brand
Image of the Chinese Consumers: Focusing on College Students
in Beijing

Ji'Young Kim
(Communication Univ. of China)
Hee Tae Lee (Hannam Univ.)

E-WOM and Satisfaction: Evidence from Tripadvisor.com /
E-Wom

Yeohong Yoon (Yonsei Univ.)
Jeeyeon Kim (Yonsei Univ.)
Alex Kim (Ewha Womans Univ.)
Jeonghye Choi (Yonsei Univ.)

Session 8. Services Distribution Marketing
Session Chairman: Byeong-Joon Moon (Kyung Hee) / Venue: Business

No. Title

Customer Orientation among Service and Sales Employees:
Moving from an Absolute to a Relative Perspective

Author

Yeon-sung Jung
(Dankook Univ.)
Wonhee Noh (Korea Univ.)

Effect of Experimental Marketing on Marine Leisure Activities
Loyalty and Purchase Intentions: Difference Between General
Public and Experts

Choong-hwan Kim (Dankook Univ.)
Yeon-sung Jung (Dankook Univ.)

“Seize the Deal, or Return it Losing Your Free Gift”: The Effect of
a Gift-With-Purchase Promotion on Product Return Intention

Shinhyoung Lee
(Seoul National Univ.)
Youjae Yi (Seoul National Univ.)

2017 KMA Spring Conference | 13



Session 9. Consumer Behavior
Session Chairman: Kyuhyun Lee (Hannam) / Venue: Business School B2 #205

e,

The Effect of Music Tempo on Time Perception and Delay

1 Discounting B. Kyu Kim (Yonsei Univ.)

5 Metaphor and Magical Belief: the Proximity Illusion in Mental Hye Lim Park (KAIST)
Transfer Chan Jean Lee (KAIST)

3 The Effect of Brand Attachment on Consumer Pressure Seung Bae Park (Seoil Univ)
Acceptance

4 Advancing/receding Effect of Color on Consumer Behavior Jiyeon Ghoi (Yonsei Univ,)

Jeonpyo Noh (Yonsei Univ.)

Session 10. HMG Industry 4.0 Special Session
Session Chairman: Janghyuk Lee (Korea) / Venue: Business School B1 #104

e S T,

1 Introduction to Industry 4.0 Sun-Young Park (Konkuk Univ.)
llgu Cho

2 Technology Trends and the Market in the Industry 4.0 ggsmti;:lt;;(g;tligaosﬂpeact:]onligy
Promation)

3 New Emerging Technologies in the Industry 4.0 Jung Gu Nam (KOSMO)

4 New Marketing Trends and Issues for Business ?I(lﬂy;ouunnggv\x]haa%hho(ii &Partners)

Break Time : 16:35~16:45
6 Digitally connected Consumer Landscape Hagyu Jeong (Nielson Korea)

Q&A Session

% 2017 BH2OIH|EBE| EA|SHsTHS|



P
0 =
==t |
xata 28 BT (s, MezAne)
3 &7 (eMckstm, B=Afoluchtm)

@ X|M - 7017,7713, 7720, 7727, 7728, 7737
2 @ T - MpT24

® 2t - 567, 72

@ 0t — MCH203, MtH=204

@ @ MM -163, 171, 172
H

£9]| / Information

(Abst=otAIElEts] | 03722 MSEYA M2 HMZ 50 HAlcHetn ZH 2 6055
Korea Marketing Association | Yonsei University, School of Business, #605, 50, Yonsei-ro,
Seodaemun-gu, Seoul, Republic of Korea 03722

Tel: 02-2123-4689

E-mail: kma@kma.re.kr
Webpage: www.kma.re.kr
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