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COURSE PROGRAM
Focus : “E2HA A[Cfo] EZHA OfFH[E!”
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PROFESSORS’ PROFILES

o SIHE 4 | SIMICH ZACHEt

o207 Elet3| %
Harvard University Z4ZGst HiA}

o MRS} 4 | SHRQICH ZCHE! @A

lowa State Universtity 4= S
Ohio State University ErA}

o QLIat @A | EOIH AHcst @4
I

Washington Cist, lowa Univ, w4+ S
Northwestern University ZZ ek BIA

o ZIAI%1 HHA} | MIND Lab

Visual
Cognitive Neuroscientist
Research Assosicate at M.IN.D Lab

o QAR 4 | TBCH ZHCHS! w4

Singapore Management University i< &
UCLA HIA}

0 24817| 4 | FHIAE ZRcHs T

University of Chicago ZX[S! EIA}
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Strategy Planner at Publicis, New York
Chicago University ZZst HIA}
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(HI=L|A 13) CIRIRI AZ MH THd
University of Toronto 2k HIA}

University of Pennsyivania 2%t BiAL
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Cichata Ui

o OxHGE 1 | HMICH ZSChS! -

University of Pennsylvania Z&st HIA}

o L ME W | HMICH(HF) st wr

2018 BISA=EHEXR 01AHE A2+E

University of Tennessee ErA}

o WA 4 | SINICH ZeHat

KAIST 43t w FY
Kellogg, Northwestern Univ, BFA}
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