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= [nnovation, business model innovation, & entrepreneurship from the perspective of
marketing

= Marketing strategy issues: resource-based view, capabilities of market-driven
organizations & adaptive marketing capabilities, market-based information
processing & learning of organizations, cognitive theory of firm, etc.

= Brand & customer management: measuring and managing brand equity & customer
equity

» Consumer behavior & consumer information processing: consumers’ mental
representation and information processing of brand & price information




