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.
(Universal Benefits)

Making Money by Creating Values for Others
No Middleman System Structure
On-Demand Life Platform

:

1

2

- 2 -



3

4

- 3 -



5

6

- 4 -



,

( ) 17
(// )

.
. , , .

7

8

- 5 -



Dream !
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Source: Ray Dalio’s Why and How Capitalism Needs to be Reformed
ii https://cps.ipums.org/cps/ Based on data from the Current Population Survey.
iii http://www.equality-of-opportunity.org/papers/abs_mobility_paper.pdf , 34.

Source: Ray dalio’s Why and How Capitalism Needs to be Reformed
ix https://www.minneapolisfed.org/institute/working-papers/17-06.pdf
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Control over “software” – information, data, and how it is stored,
processed and manipulated – will be more important than control
over physical capital, buildings and machines. The defining
characteristic of the economy and society will be how that
software is produced, owned and commanded: by the state, by
individuals, by corporations, or in some way as yet undefined.

These developments will allow us, if we choose, to end poverty and
expand our horizons, both materially and intellectually. But they could
also lead to growing inequality , with the levers of the new economy
controlled by a corporate and moneyed elite .

Jonathan Portes’s most recent book is “50 Ideas You Really Need to Know: Capitalism”
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The brilliant economist Ludwig von Mises argued that the
fundamental problem facing socialism was
not incentives or knowledge in the abstract
but communication and computation .

Market as Parallel Processors:
distributed computing and parallel processing
While the human brain is wired differently from a
computer , computational scientists estimate that a single human mind has
a computational capacity roughly ten times greater than the most
powerful single supercomputer at the time of this writing. The combined
capacity of all human minds is therefore tens of billions of times greater
than this most powerful present-day computer.

Eric A. Posner & E. Glen Weyl’s Radical Markets: Uprooting Capitalism and Democracy for a Just Society

Market Economy

Laissez - faire and Common Ownership
are mutually reinforcing

“ ”

“ Laissez faire (in its full true meaning) opens the way to the
realization of the noble dreams of socialism.”
- Henry George "Progress and Poverty."

Eric A. Posner & E. Glen Weyl’s Radical Markets: Uprooting Capitalism and Democracy for a Just Society
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Cause 
Marketing

(Donation)

Public Relations (Social Enterprise)

(Public-Volunteered 

Cause Marketing)

(Cause-Related Marketing)

ʻ ʼ

Source: https://www.warbyparker.com/ 

7

8

- 34 -



One for one’ 

Source: www.toms.com

Source: http://blog.samsungfire.com
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Source: http://www.dialogueinthedark.co.kr/index.nhn
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* Becker-Olsen and Hill(2006), Groza et al. (2011)

- (Proactivity)-helping vs. (Retroactivity)-

selfish

- What is more Values-driven and Strategic-driven?

: 
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: (2020 11 )
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Source: www.Instagram.com
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(Actual & Imagined 
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fragrance oil
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Warm Cool
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<Mark Moore Public Value Framework for Accountability
and Performance Management>

-Colin Talbot (2008)’ “Measuring Public Value A competing 
values approach,” The Work Foundation 

Source: www.jdcenter.com
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Source: https://purunbike.modoo.at/?link=2kx3yq80

2. vs. : 

( , 2017)

3. vs. : 

( , 2017)
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We have to make a
BREAKTHROUGH!
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Shareholder Value Is No Longer Everything, Top C.E.O.s Say “““Stakeholders for a Cohesive and stainable World“ rld“rld  
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BASF

Recycling 

‘We Create Chemistry for sustainable Future’ 
Mission , 

- Chemical Recycling, Verbund1)

, 
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‘ Risk

Reallocation ‘ 
- Blackrock Philipp Hildebrand -
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1) ESG Risk Negative/Positive Screening, ESG
( : GSIA, 2018 Global Sustainable Investment Review)
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, COVID-19 ESG Post-pandemic New Normal

1) CNBC, Sustainable investing is set to surge in the wake of the coronavirus pandemic ( 20.6)
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Part II.
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(Double Bottom Line)
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Financial Story

< ‘20 12 4 >

#RE100

29

30

- 63 -



31

Mission

Vision

Core Value

SV Story
SV SV 

/
,

, , , 

SV Agenda

Connect SV

Social Value Community

Social Value Connect

,

On/ Off-line Social Value Community

Connect People, Connect Insight, Connect Solutions

Connect People

Connect Insight

Connect Solutions

#SOVAC Social Value Connect ?

#SOVAC SOVAC 2020 

106

Buy Social

SPC

‘ /

’

Local:Rise Live 2020

–

VBA 2020 Korea

ESG

X

7 11~128 9

www.socialvalueconnect.com
Youtube SOVAC  . 

SOVAC 1

31

32

- 64 -



33

- 65 -



- 66 -



- 67 -



- 68 -



- 69 -



- 70 -



- 71 -



- 72 -



- 73 -



Abstract 

Today people have to stay at home due to pandemic situation and it make them purchase 

online more and more. However, the intense development of e-commerce in order to meet 

Jiang, B. and T. Zou 2020), by excluding p

interest in and show only products that he has interest in, just like consultant in the off line 

shop, when you tell him what kind of product you look for and he brings it for you, so you 

e product.  

 (Herff, C., 

et al. 2014; Curtin, A. and H. Ayaz 2018). In current research I am expecting to witness 

different level in activation in the dlPFC while individuals will fulfill their choice on the 

platform with filters and on the platform without filters. In the experiment brain activity will 

be measured by fNIRS, it is the newest non-invasive machine for the brain imaging. In previous 

studies fNIRS detected correlation between cortical changes in oxygenation and cognitive 

workload while assessing mental workload in a cognitive task and activation of medial 
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PFC/frontopolar cortex increased with increased task difficulty (Ayaz, H., et al. 2007; Ayaz, 

H., et al. 2012). 
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Self-

thoughts, also its behaviors in the face of temptations and impulses. Engaging in effortful self-

t temptations(Lopez, 

Courtney et al. 2019). Self-regulation failures result from an imbalance in reward and executive 

control mechanisms (Lopez et al. 2017). Individuals with different personality traits have a 

different impact on their hedonic and utilitarian consumption. Individuals with low self-control 

tend to be impulsive, insensitive towards others, risk-takers, short-term objective(Willems, 

Yayouk E.; Dolan, Conor V, 2018). Lena M. Paschke (etl, 2016) found that high self-

controllers are better at maintaining a motivated state supporting emotion regulation over time. 

Utilitarian product is regarded as practical, instrumental, and functional whereas the hedonic 

product is more sensational and experiential. Hirschman and Holbrook(1982) revealed that 

consumers seek out pleasurable products and experiences, which is consistent with the 

-Benzoni,

1998). Customers who have exerted self-control are easier to face the ego depletion problems 

which increase their willingness to indulge themself.  

The present research is supposed to find out the mechanisms that after customers with 

different personality traits belong to BIS or BAS exerting self-control, whether they are more 

tendency to select hedonic products attributing to their increasing willingness to indulge and 

their ego depletion problems, and whether the customers belong to BAS are easier to make 
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hedonic consumption through a neuroscience analytic way. Brandon J.S et al.(2015) revealed 

that exercising (vs not exercising) self-control increased relative left frontal cortical activity 

particularly among individuals with relatively higher BAS than BIS. And (Motoki, Sugiura et 

al. 2019) revealed that task-irrelevant hedonic (vs. utilitarian) values show more activity in the 

vmPFC and VS regions as well as the posterior cingulate cortex (PCC). We applied fNIRS 

which allows the measurement of neural activity in brain regions such as the prefrontal cortex 

(PFC) to figure out the mechanisms. 
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This research examines how human brains encode the hot-cold moral dilemmas differently. 

that dissociate these two types of dilemmas were identified. Participants who imagined 

themselves as startup leaders read the hot-cold dilemmas involving possibilities of killing 

people or causing algorithmic errors by artificial intelligence technologies. They were also 

offered investment if decided to release such technologies. If they do not decide to release this 

technology then their own startup had to request bankruptcy. After processing such hot or cold 

dilemmas, they were asked to make a judgment about the investment amount to accept. 

Employing machine learning methods, we predict that the decoding patterns would show high 

accuracy in predicting whether to accept the investment amount using brain activity in the hot 

or cold dilemma decision-making. Specifically, we expect that cross-category validation would 

suggest the emotion-related activation patterns in encoding the hot dilemma process to predict 

the deontological judgment (not accepting any investment), while the cognition control-related 

activation patterns in encoding the cold dilemma process to predict the utilitarian judgment 

(accepting the investment). Further, individual differences in making either deontological or 

utilitarian judgments would be driven by variations in the degree to which emotion and 

cognition processes are engaged in moral decision-making. We thus have practical implications 

two types of dilemmas differently, particularly when they have to estimate the possible benefits 
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and costs that can incur from making certain decisions. 

- 80 -



- 81 -



- 82 -



- 83 -



Keywords

- 84 -



- 85 -



- 86 -



- 87 -



- 88 -



Keywords

- 89 -



- 90 -




