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2.1) Axds 20D

Day 1 : Doctoral Consortium

Optional Tour to Asakusa and Akihabara

Day 2 : Opening ceremony

Day

Keynote speech

Meet the editors

Track I: New Consumer Theories for Asian Consumers

Track II: New Communication Methods in Asian Markets

Track III: New Product Management in Asia
Networking dinner

3 : Track IV: Cross—cultural Marketing in Asia
Track V: Distribution and Retailing in Asia

Closing Ceremony with Lunch Buffet
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Asian Marketing Journal®] =A|8t&2] (Scopus, SSCI) A F#= 9J§t Task Force ¥
Advisory Committee @4 2 9%.

fle] WA B T x| F FAITER] A FAHC: =55 Asia—Pacific
Journal of Financial Studies) Atg|@F AL 22 /mentoring 3.
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= flet 229 . 53] T A AU #F, B, v A
T WA, AM] BHY B)

International Conference of Asian Marketing Associations, & ICAMAZ®] 7|4t SjE ¢St U]
EYR Aot 9 | ofAol, #9, Hl= oF2lete] joint conference/joint special issue

publication F%1

2015 10 30~31 L& opAItt distolA] 7HX == 2015 ICAMASHS]o] KMA 97 4
sto] =% 2R IH(Call For Papers 32 #ar)
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