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The Angel Wears Prada: Neural Correlates of | Han Ah Choi

Brand Concept Conflicts with Corporate Social

Responsibility Initiatives

Dong Hyun Kim
Eun-Ju Lee (Sungkyunkwan Univ.)

The Face Effect on Brain: An fMRI Study of How to

Increase Sustainable Consumption

Han Ah Choi
Dong Hyun Kim
Eun-Ju Lee (Sungkyunkwan Univ.)

Functional brain networks associated with eating

behaviors in obesity

Bo-yong Park

(Sungkyunkwan Univ.)

Jongbum Seo (Yonsei University)
Hyunjin Park (Sungkyunkwan Univ.)
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CSR Authenticity and Cynicism: Dual Path Model

Ihsan Ullah Jan
Seonggoo Ji

(Hanbat National University)

Effects of Online brand community on Value
Creation Practices and Brand Loyalty : Mediating

Effects of Community Loyalty

Yongsoo Ha

(Kwangwoon University)

Mind What You Remind Your Customers: How
Merely Asking Impacts Purchase Satisfaction by

Activating an Interdependent Mindset

Kyoung Tae Huh
Youseok Lee
Sang-Hoon Kim

(Seoul National University)

The Effects of Social Media Advertising on Social

Search : Based on Luxury Brands in China

Gao Xing (Korea University)

Sang Yong Kim (Korea University)

The Effect of Brand Personification in Advertising

Kyounghee Chu

(Chosun University)

Ji Yoon Kim

(Chonnam National University)
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Expected Utility of Sports Spectators; Closed or
Lop-sided match
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The Effect of Brand’s Moral Deficiency on
Purchase Intention: Focusing on preference and
Self-construal

Sookyoung Key
(Sungkyunkwan Univ.)
Mina Jun (Korea University)
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