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The Effect of Goal-Setting Strategy on Goal Level:
Why “I Will Weigh 150 Pounds” Is More Effective Than “I Will Lose 20 Y (el
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1 Filters reduce Information overload and change consumer’s choice Olga Kim Mzt
2 Hedonic or utilitarian ? Customer’s decisions after exerting self-control: An crele) MR
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3 The Impact of the Overall Healthfulness and Front-of-Package (FOP) on
Brand Performance: The Case of Food Industry in South Korea
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