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Ethnic Comparisons of Critical Consumption Behaviors: A Preliminary Investigation of U.S.
Gen Z Consumers

Jay Sang Ryu (Texas Christian University)

Purpose

This study aims to investigate U.S. Gen Z consumers’ self-oriented and other-oriented critical
consumption behaviors. Consumers’ ethnic profiles of Hispanic/Latino, White, Black, and Asian
are applied to compare their motivation to engage in such critical consumption.

Literature Review

Gen Z consumers, individuals born in or after 1996, are rapidly becoming an important consumer
group in the global marketplace. They have a much greater buying power than the older
generations (Dabija, Bejan, & Dinu, 2019) and place importance on critical issues such as
sustainability and social responsibility (Baykal, 2021). They express their social, ethical, and
environmental concerns through consumption and like to have a relationship with companies that
take the same stance on those issues (Francis & Hoefel, 2018). Researchers call for attention to
this behavior. Critical consumption refers to individuals making purchasing decisions to meet their
social, ethical, and environmental beliefs (Yates, 2011). Gen Z consumers engage in critical
consumption as they often purchase products and services to show their support for companies that
contribute to making a better society. They want to make a difference in society through thoughtful
consideration of their purchases and to become customers of companies with ESG (Environmental,
Social, and Governance) initiatives.

Ethnicity is a relevant topic in consumer behavior as it influences individuals’ values,
attitudes, and behaviors in various contexts (Rossiter & Chan, 1998). Certain consumers are
motivated to make a consumption decision to present themselves positively to the public while
other consumers are motivated to do so for self-satisfaction (Grace & Griffin, 2009; White &
Peloza, 2009). Hofstede (2011) argued that consumers use an individualistic or collectivistic
instinct to make decisions, and ethnicity plays an important role in this regard. Thus, this study
posits that Gen Z consumers’ self-oriented and other-oriented critical consumption intentions vary
based on their ethnicity.

Method
U.S. Gen Z consumers of different ethnic backgrounds participated in an online survey. Among
2,045 collected responses, this study extracted 1,142 usable data for analysis after excluding
incomplete and non-qualifiable responses. An equal number of males and females (571 each) who
were born on or after 1996 and at least 18 years old participated in the survey. Their mean age was
21.2 years old.

This study adopted the conspicuous donation scale (Grace & Griffin, 2009) to measure the
Gen Z consumers’ self-oriented and other-oriented critical consumption behaviors. Each four-item
scale anchored by a 5-point Likert-type response was modified to reflect the intent to purchase
products and services for social, ethical, and environmental reasons. One-way Multivariate
Analysis of Variance (MANOVA) was performed to determine whether there are differences
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among Gen Z consumers’ self-oriented and other-oriented critical consumption intentions based
on their ethnic profiles: Hispanic/Latino, White, Black, and Asian.

Results

There was a statistically significant difference in critical consumption intentions based on Gen Z
consumers’ ethnic profile, F (6,2274) = 7.47, p = .000; Wilk’s A = .96; partial n>=.019. Ethnicity
has a statistically significant effect on Gen Z consumers’ self-oriented critical consumption
intentions: F (3, 1138) = 4.99; p = .002; partial n°=.013 and other-oriented critical consumption
intentions: F (3, 1138) = 4.13; p = .006; partial n>=.011.

Table 1 summarizes the descriptive statistics of MANOVA and frequency of the study
participants’ ethnicity. Self-oriented critical consumption intentions were statistically significantly
different between Group 3 and Group 4 (p = .001). For other-oriented critical consumption
intentions, statistically significant differences were also identified between Group 2 and Group 3
(p =.004).

Overall Gen Z consumers in all ethnic groups were scored higher on self-oriented critical
consumption intentions compared to other-oriented. This result may be due to study participants
being in the U.S., one of the most individualistic countries, which affected their self-oriented
motivations to make behavioral decisions. Black Gen Z consumers seem to be a unique consumer
group in this study.

Table 1. Descriptive Statistics of MANOVA and Frequency of Sample’s Ethnicity

Dependent Group Mean | SD Frequency
Variable (%)

1 (Hispanic or Latino) 346 | .95 287 (25.1%)
Self-oriented Critical | 2 (White, non-Hispanic or Latino) | 3.40 | .98 287 (25.1%)
Consumption 3 (Black, non-Hispanic or Latino) | 3.28 | .99 282 (24.7%)
Intention 4 (Asian, non-Hispanic or Latino) | 3.58 | .86 286 (25.1%)

Total 343 | .95 1142 (100%)

1 (Hispanic or Latino) 3.12 | .92 287 (25.1%)
Other-oriented 2 (White, non-Hispanic or Latino) |2.94 | 1.02 | 287 (25.1%)
Critical 3 (Black, non-Hispanic or Latino) | 3.21 | .95 282 (24.7%)
Consumption 4 (Asian, non-Hispanic or Latino) |3.04 | .92 286 (25.1%)
Intention Total 3.07 |.96 1142 (100%)

Conclusion and Implications

The findings of this study suggest that ethnic marketing could be an effective strategy to
communicate with Gen Z consumers with different ethnic backgrounds. In addition, ESG
companies could create self-oriented messages to target Gen Z consumers and encourage them to
purchase ESG products and services.
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Curvilinear effects of corporate philanthropy on stakeholders and financial

performance

o] FZL(d=t)
(A=)

a7 (A=)

71
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Previous studies on corporate philanthropy (CP) have assumed that the relationship
between CP and corporate financial performance (CFP) is linear, but CP can have a
positive economic effect while acting as a negative cost. In this context, a few researchers
have suggested that CP and CFP have a nonlinear relationship. However, most of these
studies have only explored the direct relationship between the two and have not
considered the mechanisms underlying this nonlinear relationship from the perspective
of stakeholders, even though some previous CP studies have explained the relationship
between CP and CFP based on stakeholder theory. Therefore, this study aimed to analyze
the nonlinear effects of CP on stakeholder performance to explore the nonlinear
relationship between CP and CFP. Specifically, we considered job satisfaction, which is a
performance measure for internal stakeholders, and corporate reputation, which is the
performance measure for external stakeholders. The nonlinear relationship between
these variables and CP was analyzed first before considering the relationship with CFP.
For the empirical analysis, the corporate reputation scores from Korea's Most Admirable
Company (KMAC) and the job satisfaction scores from Job Planet were collected for listed
companies in Korea, generating a dataset consisting of 397 company-years that was
analyzed using a Heckman two-stage model. As a result of the analysis, CP was found to
have a nonlinear effect on job satisfaction and financial performance. These results

provide implications for CP literature and stakeholder theory.

-32 -



rlot
4>
2
o
)
>
%
re,
44
2
.
r|r
0
Pa)
e
2]
riok
1o
ot
ko
ox.
ftlo
N
A

A 71U RIS ] ol 2 GFS Fk YA Euto] o] T3t JFL 0] LA Lobw nA} gt
T A A710) A1 2 Ae] A o]l S BlgoR ¢ 2 A pe] £ Ak okt 2o wA
Ao A A 20] M A R LgL Ao J|u AAIQ] oA Yol FHAQ FFE 0]
A= 702 Uehidth S3], o]2i3t 279 auk UxIA Alofo] g AAloIA o 2 oz i
ERgid, ol A9 A Aul 2ol Ml Ale 8l 2go] U] YAIA AokS oAl 4 9

S
S, Klo A Au| 22 MR o A 9 2 g

A 2 Qlote Aute AlAlEo 2] @ maol PA|o] A

2742 dxst, M, tf2o]l ST AA A GA My AREARS0] of2{gh

o T

of
>
ifkef

pa
rlo
o o2 tu
o
=)
)

u
r)l
o

o)

IxoR AW U FEFOR YAIH AoFS TRt FYHY OAY YU 2R

-33 -






M4 3. &H|X} S EM3; O E1

PW: kma2022

Zoom3 ID: 733 391 4570

k=

223

= = = =
[} ]} [}
[} -
o 1 S
K __un.__._ﬁ ._._._._nw < o
M - A X0 &)
A R0 Iy il &
o ol e n
70 _./_”_ ._n.u_.o 7_”_
= = = = c
oo O ] ] S ~ D~ 0~
| moor Ny Iy T 8T 4O
K| R 3 o P NE o E
K| BT ! F =H B2
= Bl 3 rl g0 20 530
S O obl %0 = > ¢
o
) o ol ol ol
] ] ru [}
H o) o) ol) of)
o 10 — r g 2
© o — X
B0 7o S = H 2 >
ok of o o = B
_ s Tl = =< D .2
- < 0 C ‘=
N R “mx K] 7 O
oF o < — O 5
Ul = o w:_ & g g
_____ﬂ 2l s o2 2 ul S 5 O
= A Y ar o <d S Qs 9
3 - o o c
H__ Ll - T _A_.o u |m w b
op o N X0 Gl 2 4
] _|__ —_ _._.___._._ S < o
Mlomm | WL il 2 e
_ 0 80 S o«
ol o h kfo SRR
o & < _ G O
K o Hid c
o M = <0 5 S
.ﬂn_ 4 O >3 O s
o < oo O

- 35 -






o] 2H]xte] B2 e Ej Lo O]%]

65]

9471 5

=)

‘RO

o] K| (

o
ﬁ.o

o

~P

71990] AFUA0lA HAIRS %

C+FO
=2

=12
=

o]t oi(social media)?]

ol

SHAIZIT 58] &4 ojYof YlofA]

ol

Ho
o

N
Ho

o

Z2AXNEL A9 T2 (follower) St &

il

o

o] =
oy 1

o
3

Al

=2 YAkt

=oA IF

o A}

off 7149

st7] mi&

=12
=

oF

oD
0

X
8°

mu

=
)

71 oA

p=Nick
=T

ot o

ojcjof xdoj| of=

c}. o] A

é‘j_

oA 52 A9

g]of 7x]7}

=
=

oo 2 2R Q) F R i

of A of

o|J

o

7¥5do] et 7149 917]

Au|xte] 2loj Al Ble g

o A Bal=o] 7 77 0]

E:J‘_]_‘

of d=H Baieo of

9]

O 2 A

=t

S IS

il

i]‘
o

= A= g

o] =80l 2 4 9lct. o]o]

A=
|

SENE

‘golsHA

=

=
}L
|

of ok} xQlo] e

(AR R

o] A}71 5 A, T, o g o] o

S

oy, W &
of

0]
S

i 1

}E)PXO] VS|

SIPN A ko

A

97]9)

st

c}. et opat 719jo] A

0]
S

A
e

ol

=]
e

I

12 =@ast ook wep 2

pARog A

o
100

J)

o] xR

71E Aol Lot

471 &

o] afet 7] 9ol

S
¢}

- 37 -



R GER

[9)

of YR} Holc) A Wam B

tde] aoll Al

.

Y

[

—

ar

A
=

A=
AR

a1
=

17 A2 LAY =

S

=
=

P o
b}, Abslotetat xped ot Bofojl A & A

it
=)

AERER

[e:
==

2|

o

o

b Aljo] of

9

gz

o

M St
=

o

BO

o

ol olx]+=

3

AYA AE A

&
==

1/g)0l

o —
[ife)

xr
TH

J)
Kk
oju
00

o chet Aaabr} LR

or
Ko

s
ol
Kk
o)

K

o

st

a
=

=

o

|
ro

=

=

o

o
=]

27t
23
7

a

Al
=

[

SRER

141

<
==

3] Q1419] o7}

A E412] Ju 2o o
Pl LHEstcE of

[9)
47 ORI A LS 5

94
oA 7l<

o

aT

<]
7F
=]

51

5 7}7}
A}

E=)
2

a

=

L.

A Al
o

| A8 U o]
}\El

LS

- 38 -

51

71REe] Al

Ao
-

141

[s:
23

of. A, g o o

714
2E AuAoA 2

850 =7 YEET.

|

LS.

|

L.

}

o 71 Hu =
ulALo) A B2 Ef

AEA AlE A
712 FAOIA 28]AHY] =

[9

=

2|

2L of

EH

A
L1

L

P UeRget. of
=)

RER

AR o= gol

it
o

[

FolE = A|

Fo] AR L A



AGE FRE dejolgee] A A

&

et

(A=)

stolH| 2 aH|A B2 RlF4E47] o] a70" A] A9 40 d MEo] e 1

2

ARIES HotEols £&==50 t& d4RHinnovaters), F2|ojFE(early adopter), x7]
thAHearly majority), €7 th4AK(late majority), X|ZtAHlaggard)2] S/dof #all A2
At dre Ylgo] Ao gl

ol gd, A (2019)= 571 15 & uAIR Y wAlol HFEHL e D oFHE otd 4

Ot SYMEES A%, AAstAck o] APF] AT FaARte 5 A28 ]

iy

s
AEER o 0hg 4 ok Holth 53] 0Age] g Fast 159 delolgee] e 150
LOANAE AFROR A EHIs)e WA, Moore 2002)o SAAAE o Rofo] Thgt
we2jo] M3} gtk Holth
¥ Ane delojgEel MANEO} SHol AFWR cfack: Adsd] Fe AE

&
Fhelnel e dejojele] S4o] oA ok UehbA] Qobw nat st

N FolPES Helste SPEPR olFY, FA(2019)2 viFos WA
A AIE 7FE L2 S sk 20 Al ste|ne) g s,
OpABto. R UA| ABAISS IO R AEE UetoldEl Sl RS vug St

=
F0 A% 8 defolgee] 94 U MpLe] £88 FuAt gt

i
rO
<
L
|J
i)
Rl

ol d, g4 (2019), B HE AEsY] At 5848w Y. F&A+E Vol 37, No. 1,
2019, pp. 15~20.
Moore, G. A. (2002), Crossing the Charm NY: Harper Business Esentials.

-39 -



Brain shows reward processing from pain relief when customer privacy is preserved
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Pain perception arises from a complex interaction between a nociceptive stimulus and different
emotional and cognitive factors (Pelaez, Martinez-Ifiigo, et al., 2016). Rewarding is a great way to
release from an aversive state, including pain(Navratilova and Porreca, 2014). Moreover, the
aversiveness of pain and the reward from the relief of pain is encoded by brain reward/motivational
mesocorticolimbic circuitry(Navratilova and Porreca, 2014). The limbic lobe is activated during
decision-making about uncertain rewards with the other brain regions such as the prefrontal lobe,
occipital lobe, parietal lobe, temporal lobe, and posterior lobe of the cerebellum(Guo, Chen, and
Liu et al., 2013). In all, rewarding serves a vital role in relief from an aversive state like pain, and
the rewarding process is encoded by brain reward circuitry, which includes the limbic lobe.
Consumer privacy is a public issue that has captured substantial attention for decades. Privacy
violation is defined as individuals' losing control over their information or information
accessibility (Wolfe and Laufer, 1974). Taking the conceptualization of privacy violation, if
individuals are losing control over their information, it is no doubt that he/she is encountering
privacy violations. Many studies have proved that information privacy violation has a negative
effect on consumers. For instance, Martin et al. (2017) showed that customer data vulnerabilities
(e.g., data breach vulnerability, spillover vulnerabilities) lead to emotional and cognitive violations
and push consumers to change their online behaviors. Jones, Stevens, Noble, and Breazeale (2020)
found that consumers would gain more significant anxiety and dissatisfaction when they perceived
losing control over their privacy, except for a legitimate reason. Obviously, consumers received a
lot of negative effects such as information vulnerabilities, privacy concerns, and anxiety that
resulted from companies' information privacy violations.

The negative effect of information privacy violation has been proved using surveys a lot of time,
but a lack of research takes advantage of the neuroimaging method to find out the negative effect
of privacy violation. The current research has an attempt to use fMRI(Functional magnetic
resonance imaging) to catch the gap. As a result, unexpectedly, we found that compared to the
harmful information-using situation, the brain has a great activation in the limbic lobe, which
functions as a pain relief /rewarding region. Furthermore, consumers showed reward intention to
the good data using practice in the behavioral results. Therefore, we proposed that when private
information is unbreached, consumers are released from pain related to companies' privacy
violation behaviors, and the brain shows reward processing from pain relief. Companies should
take the social responsibility to protect consumers’ information privacy rather than abuse their
information to gain profits.

Keywords: Privacy Violation, Pain Perception, Pain Relief, Rewarding Process, Limbic Lobe
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Does Cheap Price Satisfy Consumers?: Consumers' Utility Dynamic Analysis

Yeji Lim (California State University, Fullerton)
=AM (AKX BN AT R)

This paper proposes a consumer's dynamic utility maximization model with inequality constraint
when firms adopt a tiered pricing scheme to promote efficient energy consumption. There has been
only a few energy price literature in the Marketing field since energy conceptually tends to be
considered public goods. However, electricity is a private good that consumers should pay for their
consumption, and firms need to satisfy consumers with their service. As consumers have been
working at home for the last two to three years during the COVID19 pandemic, moreover,
consumers' electricity dependency has been increased. Since even policymakers have interests and
concern the consistent supply to the residents for their life quality, the firms' problem in this market
becomes more complicated. To solve the firms' pricing, profit maximization, and consumer
retention, it is critical to understand how consumers behave under tiered pricing with an Energy
Efficiency Program. Using the 84 months of empirical data extracted from the Korea Electric
Power Corporation (KEPCO) of the Republic of Korea, we analyze the consumers' dynamic model
and estimate the consumers' behavioral choices. We find that consumers' utility turns out to be
higher when the marginal price is lower than the satisfaction factor for electricity consumption.
Also, we find that the pricing cannot hold consumers in the long-run, although firms discount
marginal prices for consumers' efficient consumption.

- 48 -



et & S0F U wol g AlF 5780l AL Aol DjA]= ¥ =4 MZAHE

zyo=

o
e
ogh
ol
off1
=

el
Jo
2a)
@
of
=

=1
=4

oX.

-

2

(0]

(et=H)

T2} 19 2 Q1) WOl o] o] h4e} ol wef, 12 AbEst M FS AT Al oA AT
32 ujepu] 2 SeREo] thEe) 1 olck WOV QA £AL Auk, MZ MK D+Z A7t 3
& 70% olde Axlst: WABAoE AL otk webd o]S2 AREI FuY

Ao o] BAEQIX| =S =o]7] Y B 59 G2 Adete il Q= FAlolH.

As the use of convenience stores accelerated due to the COVID-19, the metaverse platform is
emerging as a new marketing channel that provides customer differentiation experiences.
According to a survey conducted by the convenience store industry, MZ Generation (Millennial +
Z Generation) is a key customer who accounts for more than 70% of the industry's sales. Therefore,
competition among convenience stores is intensifying to capture them and increase brand
awareness in domestic and foreign markets. The purpose of this study is to find out the basis of
variables for the characteristics of convenience store products in the metaverse platform. In this
study, theoretical background research was conducted as a prior study, and a survey of MZ
generation (the main consumer group of convenience stores) was used for identifying the
relationship between factors of convenience store products in Metabus and purchase intention of
customers. The significance of this study is to investigate and analyze the meaningful
characteristics of convenience store products in the metaverse platform, focusing on the MZ
generation. This is expected to have a positive impact on providing meaningful results for
academic and practical aspects.
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